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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Remembering Dr Kurien is not enough : Lets walk the talk 
SEP 15, 2020 

https://dairynews7x7.com/remembering-dr-kurien-is-not-enough-lets-walk-the-talk/ 

  
e all remembered Dr Kurien on his 

eighth death anniversary on Sep-

tember 9th. It is quite apt to revisit 

the key principles which he  so fondly embeded 

in the DNA of  of NDDB and later operation 

flood program. 

Dr Kurien shared three golden principles tin his 

autobiography which paved the way of dairy de-

velopment in India. These are as follows : 

Production of milk is of no meaning without a 

ready market. 

Procurement of milk and market demand are 

not rigidly linked with each other. 

Procurement activities must be carried out by 

focussing at the markets with a capacity to give 

enough profits to the farmers. 

Anand could not have existed without Mumbai. 

But Anand could not have been developed in 

close proximity to the Mumbai market either. 

Had Anand be in close proximity to Mumbai 

then it  would have met the same fate as that 

of  few government run dairies which got estab-

lished at the epicenter of large cities. 

Milk Procurement and markets are to be distant 

apart 

Principally you can not keep the milk procure-

ment closer to the place of consumption . In 

that case you would end up fiercely competing 

with the milk aggregators on one hand and with 

the petty milk vendors at the market place. 

Cooperatives are formed above the bedrock of 

integrity, Which could not be guaranteed  with 

the other unorganized players at the market 

place. The underlying context of these three 

principles lies in trusting the farmer’s wisdom to 

continuously produce the crop which gives him 

enough of profits. 

No other program in the world created Rs 

24000 Crores per annum of farmer’s income 

over a decade with a petty support of Rs 200 

Crore by the world bank. Today’s dairy industry 

would  never be able to measure the true depth 

of understanding and horizon of vision of Dr V 

Kurien. 

Legendary outcome of Dr Kurien’s vision 

The outcome of Operation flood program from 

1980-81 till 2018-19 have brought about the fol-

lowing development Cooperative dairying in the 

country. 

a. Milk producer societies   : 14 folds 

b. Enrolled farmers with cooperative societies : 

10 folds 

c. Milk Procurement : 20 folds 

d. Liquid marketing : 13 folds 

W 
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Dr Kurien has also inspired the private sector in 

India to tread the path of cooperatives. Today 

in  we  also have  an equally large network of 

cooperatives, milk collection and processing of 

milk in the private sector also. Dr Kurien was 

like a catalyst. He was the reason of the big 

bang of Indian dairy sector. 

At this moment , I  remember a famous quote 

by Mehmet Murat ildan  which says that 

““Every time you discover the beauties of this 

world, you are reborn!” 

I believe that looking at the way our dairy coop-

eratives have made progress, Dr Kurien must 

have taken birth somewhere to cherish the 

same. 

Now moving forward we need to reimagine the 

tasks in front of Dr Kurien. I feel him around to 

be there , amongst us today.  People in the in-

dustry have already started to feel the need of 

another Dr Kurien looking at  today’s environ-

ment. 

Current national dairy scenario 

The cooperatives, which he created with so 

much of love and dedication, are ready to take 

on each other in fierce battle at the market 

place. The farmers are on roads. The concepts 

of feeder balancing dairies and milk sheds are 

finding no place in the national dairy policies. 

Almost 50 % of the milk sold by the organized 

sector in nearly 1100 cities across the nation is 

not meeting the regulatory requirements of 

FSSAI . Huge stocks of SMP and butter are act-

ing as a biggest impediment to the farmer’s get-

ting good price of milk. 

In Dr Kurien’s times the same stocks were cap-

tured from the developed world. These stocks 

were later used for the dairy development in In-

dia. 

The consumer is not sure of the quality of milk 

at his home . He has already started to explore 

the possibilities of shifting to dairy alternatives. 

The policy makers at government departments 

are still obsessed with animal husbandry, 

breeding and vaccination programs . They are 

ready to infuse any amount of money to ensure 

productivity with local breeds. Markets and 

Food safety does not look to be high on their 

priorities. 

I am not sure if any one is looking at the dairy 

development from the lenses of above cap-

tioned three principles . Dr Kurien used to fol-

low these while crafting future of dairying in In-

dia. 

The plausible way ahead 

Trying to use the same lenses the three key ar-

eas requiring immediate attention in next 5-10 

years are as follows : 

We have done enough with farmers coopera-

tives at both public and private sector level. 

Now it is the time to enroll the petty milk ven-

dors with the cooperatives and skill them. The 

skilling must be for the art of delivering safe 

milk to consumers after collecting safe milk 

from the farmers. Let him be the true repre-

sentative of the farmers  for the house-

holds/sweetshops which still believe in consum-

ing raw milk. Neither we could ignore them nor 

remove them as they are huge in numbers. 

Let there be no subsidy to the farmers for pro-

ducing milk. Dr Kurien never advocated for sub-

sidy of any sort. He always talked about the ju-

dicious use of any aid to make the farmers self 

reliant and self dependent. Most of the federa-

tions which are paying subsidy are actually cre-

ating an uneven level playing field for other 

players . It could be compared with what Polson 

was doing with Kheda cooperative . As he was 

having monopoly to supply milk to the Bombay 

milk scheme. 

This is high time for the policy maker to first de-

velop a protocol for running dairy business in 

the country using the Anand model only and 

then to enroll every public sector, private sec-

tor, FPO, entrepreneur, foundations to follow 

the same model and make India the milk pail of 

the world. 

I would also like to thank the team behind audio 

book on autobiography of Dr Kurien  , titled the 



man who made elephants dance. I would rec-

ommend all of you to listen to the great journey 

of Indian dairy development through the 

link http://www.drkurien.com/content/audio-

book-man-who-made-elephant-dance 

A blog by Kuldeep Sharma 

 

Amul plans to sell up to 4 mn litres of milk across the Southern region 
SEP 15, 2020 

https://dairynews7x7.com/amul-plans-to-sell-up-to-4-mn-litres-of-milk-across-the-southern-region/ 

 
or decades, legacy dairy cooperatives 

have dominated the southern states and 

made a tidy profit selling milk. Now, In-

dia’s largest dairy brand, Amul, is making a push 

to expand in the south, which could shake up 

the milk industry in the five states of the region. 

Amul, the force behind the white revolution 

that makes India the largest milk producer, has 

been selling other dairy products such as 

cheese and butter in South India. Its plan now is 

to sell 3-4 million litres of milk across the re-

gion, with Andhra Pradesh as hub.  

“We started with the west, then went to the 

north, and east… Somehow we had not gone to 

the south,” said R.S. Sodhi, managing director, 

Gujarat Cooperative Milk Marketing Federation, 

which sells its products under the Amul brand, 

in an interview. 

“We realized in the past 10 years that a lot of 

private players have come, and some of them 

are not giving good prices to the market. So we 

thought this is the best opportunity. Now if we 

don’t enter the south, we will be losing, and we 

will be giving a cakewalk to other players.” 

Future Plans 

Sodhi said the aim is to take the business to 

around ₹10,000 crore. The company will make 

an investment of about ₹200-300 crore over the 

next two years, he added. 

Amul has an annual sales of ₹52,000 crore. Its 

entry into the south could see a collision be-

tween a giant cooperative and numerous re-

gional players. 

Ironically, popular dairy brands in the South—

Karnataka’s Nandini, Kerala’s Milma and Tamil 

Nadu’s Aavin, among others—were all once 

formed as farmers’ cooperatives, emulating the 

roaring success of Amul.  

Regional dairy cooperatives are, however, not 

sitting idle. 

“Since we came to know that Amul is doing sur-

veys in southern towns recently, we have been 

creating our own plans,” said Rajesh Nair, mar-

keting manager at Milma, owned by Kerala Co-

operative Milk Marketing Federation. Brands 

such as Milma think the trick lies in the right 

kind of marketing as there is no clear way to 

distinguish oneself in the milk business. 

“It has forced us to do bigger and newer ways 

to market ourselves. From spending ₹1-3 crore, 

F 
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we are now spending ₹10-15 crore on advertis-

ing. We are also empanelling a national agency 

for advertising,” he said. 

Is it a political move ? 

The entry also foreshadows a political fight. The 

Andhra Pradesh government led by chief minis-

ter Jagan Mohan Reddy recently signed an 

agreement with Amul, extending support to 

start its milk business. The state’s dominant 

dairy company, Heritage Foods Ltd, is run by the 

family of N. Chandrababu Naidu, Reddy’s main 

political rival and predecessor.  

Andhra Pradesh is already one of India’s largest 

milk-producing states, churning out an esti-

mated 40 million litres every day. 

Amul’s entry could also lead to ice creams wars: 

the company’s surveys show good demand for 

milk-based products such as ice cream, Sodhi 

said. 

“Geographically, Andhra Pradesh is a large mar-

ket, which is connected to various good markets 

like Chennai, Hyderabad, Vizag. So, we thought 

we can make Andhra a hub and enter fresh 

markets of the south,” said Sodhi. 

Nandini, owned by Karnataka Cooperative Milk 

Federation, has been aggressively increasing its 

presence. “It is now setting up more cafes that 

serve coffee or tea or sweets or snacks made of 

milk products to attract youngsters and high-

way riders,” said a person associated with the 

brand, requesting not to be named.  

Sodhi disagreed that the local cooperatives will 

suffer from the entry. “Wherever we have gone, 

we have seen that with our entry, local cooper-

atives have also flourished,” said Sodhi. 

 

 

Amul plans southern push 
15 Sep 2020, 07:04 AM IST 

https://www.livemint.com/companies/news/milky-war-amul-takes-on-peers-in-southern-states-
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or decades, legacy dairy cooperatives 

have dominated the southern states and 

made a tidy profit selling milk. Now, In-

dia’s largest dairy brand, Amul, is making a push 

to expand in the south, which could shake up 

the milk industry in the five states of the region. 

Amul, the force behind the white revolution 

that makes India the largest milk producer, has 

been selling other dairy products such as 

cheese and butter in South India. Its plan now is 

to sell 3-4 million litres of milk across the re-

gion, with Andhra Pradesh as hub. 

“We started with the west, then went to the 

north, and east... Somehow we had not gone to 

the south," said R.S. Sodhi, managing director, 

Gujarat Cooperative Milk Marketing Federation, 

which sells its products under the Amul brand, 

in an interview. 

“We realized in the past 10 years that a lot of 

private players have come, and some of them 

are not giving good prices to the market. So we 

thought this is the best opportunity. Now if we 

don’t enter the south, we will be losing, and we 

will be giving a cakewalk to other players." 

Sodhi said the aim is to take the business to 

around ₹10,000 crore. The company will make 

an investment of about ₹200-300 crore over the 

next two years, he added. 
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Amul has an annual sales of ₹52,000 crore. Its 

entry into the south could see a collision be-

tween a giant cooperative and numerous re-

gional players. 

Ironically, popular dairy brands in the South—

Karnataka’s Nandini, Kerala’s Milma and Tamil 

Nadu’s Aavin, among others—were all once 

formed as farmers’ cooperatives, emulating the 

roaring success of Amul. 

 

 

Telangana Govt releases Rs 248 crore as incentive to dairy farmers 
15th Sep 2020 

https://telanganatoday.com/telangana-govt-releases-rs-248-crore-as-incentive-to-dairy-farmers#:~:text=Hydera-

bad%3A%20The%20State%20government%20released,cooperative%20dair-

ies%20in%20the%20State.&text=He%20stated%20that%20the%20State,Maheshwaram%20mandal%20of%20Ran-

gareddy%20district. 

yderabad: The State government re-

leased Rs 248 crore towards providing 

the Rs 4 incentive to dairy farmers sup-

plying milk to the four cooperative dairies in the 

State. About 2.13 lakh dairy farmers associated 

with these four cooperative dairies in the State 

are benefiting from the dairy incentive scheme. 

Animal Husbandry Minister Talasani Srinivas 

Yadav assured release of another Rs 109 crore 

which was pending due to COVID-19 crisis, at 

the earliest. 

Responding to legislators’ queries during Ques-

tion Hour in the State Assembly on Tuesday, 

Srinivas Yadav said measures have been initi-

ated to strengthen the dairy sector by imple-

menting milch animals distribution scheme in 

the State. He said about 58,000 of 2.13 lakh 

dairy farmers, were given milch animals at 50 

per cent subsidy under the scheme which was 

temporarily halted due to COVID-19 pandemic. 

He assured to provide milch animals to the re-

maining eligible dairy farmers. 

Srinivas Yadav said Chief Minister K Chan-

drashekhar Rao took several measures to safe-

guard the four cooperative dairies in the State 

which resulted in an increase of milk production 

in these dairies from 1 lakh litres per day in 

2014 to around 7 lakh litres per day now. He 

stated that the State government was develop-

ing a mega greenfield dairy for Vijaya Dairy at 

Raviryala in Maheshwaram mandal of Ran-

gareddy district. He explained the government’s 

plans to open over 500 outlets of Vijaya Dairy 

across the State to promote its products. 

 

 

Hyderabad: Milk industry gets shot in the arm; mega dairy to come up in city 
Sep 15, 2020 

https://www.thehansindia.com/news/cities/hyderabad/hyderabad-milk-industry-gets-shot-in-the-arm-mega-

dairy-to-come-up-in-city-645787#:~:text=Hyderabad%3A%20Animal%20Husbandry%20Minister%20T,the%20out-

skirts%20of%20the%20city.&text=He%20said%20that%20the%20government,cost%20of%20Rs%20445%20crore. 

yderabad: Animal Husbandry Minister 

T Srinivas Yadav on Tuesday said the 

government was establishing a mega 

dairy at Maheshwaram on the outskirts of the 

city. 

The Minister was replying to a question on pro-

motion of dairy industry in the State by Tel-

angana Rashtra Samithi (TRS) member S Ravi 

Shankar and others during the Question Hour in 

the Assembly on Tuesday. 

H 
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The Minister said that demand was more and 

supply was less for milk in the State. The State 

needs 40 lakh litres per day including 20 lakh li-

tres for Anganwadis and another 20 to 25 lakh 

litres for GHMC. However, the supply is just 

over one lakh litre before 2014. 

The State has now reached seven lakh litres 

now because of the various steps taken by the 

government, said the Minister. He said that the 

government is bringing up a mega dairy at Ravi-

rala at Maheshwaram on the outskirts of the 

city at the cost of Rs 445 crore. Already land is 

also acquired on lease for this purpose, he said, 

adding this would become a model for other 

States in the country. 

The Minister said that the government provided 

Rs 4 per litre as incentive and this made the pri-

vate dairies also to provide the same to the 

farmers. He urged farmers not to worry in case 

of delay in the payments stating that because of 

the Corona pandemic the payments have got 

delayed. 

Srinivas Yadav said that the government is 

providing a 75 per cent subsidy to SC farmers. 

Regarding the branding of Vijaya Dairy, Yadav 

said that there is a huge demand for the Vijaya 

Dairy products and seeing this government 

started 500 parlours in the State during the last 

one year. 

More outlets would also be opened up at differ-

ent tourist spots in the State. Earlier the Vijaya 

Dairy used to depend on the state government 

but now the dairy is self-sustaining. 

 

 

India must stop misusing antibiotics in dairy sector, according to CSE report 
14 September 2020 

https://www.newfoodmagazine.com/news/119467/antibiotics-in-dairy/ 

s the milk we consume safe? According to 

the Centre for Science and Environ-

ment (CSE), not really… 

In July, the CSE hosted a virtual meeting to dis-

cuss the use of antibiotics within the world’s 

largest milk producer, Indian. Between 2018-19, 

the country produced a whopping 188 million 

tonnes. 

However, a recent assessment conducted by 

the CSE has unearthed some “disturbing find-

ings”. 

“We have found that antibiotics are extensively 

misused in the dairy sector; antibiotic residues 

remain largely untested in milk, an integral part 

of Indian diets, particularly of children,” said 

CSE Director General Sunita Narain. “While we 

continue to struggle against COVID-19, we are 

staring at another pandemic like situation – that 

of antibiotic resistance fuelled by the way we 

are producing our food, which has become 

chemical-intensive.” 

The assessment, CSE said, demonstrates that 

dairy farmers are “indiscriminately” using anti-

biotics such as aminoglycosides, penicillins and 

third-generation cephalosporins and fluroquin-

olones for common cattle diseases like mastitis. 

These drugs are among some of the most im-

portant for humans. In fact, the World Health 

Organization (WHO) has warned that such anti-

biotics should be preserved in light of the grow-

ing resistance crisis. 

Despite the law dictating that such antibiotics 

should only be available with via the prescrip-

tion of registered veterinarian, the CSE said that 

some farmers are accessing them illegally and 

injecting animals on their own judgement and 

without any veterinary supervision.   

CSE researchers have also pointed towards in-

adequate focus on testing for antibiotic resi-

dues in the milk collected by some state milk 

federations, which process it and sell packaged 

milk and dairy products under popular brands.  
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“Farmers often sell milk while the animal is un-

der treatment, which increases the chances of 

antibiotic residues in the milk,” explained Amit 

Khurana, the CSE’s Food Safety and Toxins Pro-

gramme Director. “While milk sold directly to 

consumers is not tested, contrary to what one 

would expect, processed milk sold in packets is 

also largely unchecked for antibiotic residues. 

“This explains why, despite pooling and pro-

cessing, packed milk samples from several 

states had antibiotic residues in the FSSAI’s 

[Food Safety and Standards Authority of India] 

milk quality survey of 2018.”  

However, the CSE has said that the online con-

sultation in July has brought forth promising 

signs of action from the industry. 

“The issues highlighted by the CSE assessment 

have been well recognised by the experts and 

stakeholders. These experts have also recom-

mended several measures for minimising antibi-

otic misuse in the Indian dairy sector.”  

He noted that “preventative aspects” are show-

ing some success. “Information shared by vari-

ous organisations, agencies and experts suggest 

that ethno-veterinary medicines, better man-

agement of sub-clinical mastitis, and good farm 

management are contributing towards reducing 

antibiotic misuse.”  

Along with limiting the misuse of critical antibi-

otics such as penicillin, the CSE has recom-

mended the modification of existing standards 

for antibiotic resides in milk and routine surveil-

lance of these residues. 

“India is now talking about antibiotic resistance 

in the one-health perspective,” noted Narain, 

who described the change in attitude as “re-

markable” progress. 

He continued: “There is a shared concern, and 

all voices are now together in expressing that 

concern.” As such he believes further (and nec-

essary) action will be taken. 

“We must ramp up surveillance and testing, put 

a complete stop to the use of critically im-

portant antibiotics and penalise their use,” he 

added, “and work with farmers and the agricul-

ture-dairy sectors to innovate on solutions.”  

 

 

Over 10 quintals of milk destroyed in Srinagar 
14 sep 2020 

http://www.uniindia.com/over-10-quintals-of-milk-destroyed-in-srinagar/north/news/2161888.html 

rinagar, Sep 14 (UNI) Over 10 quintals of 

adulterated milk was destroyed on the 

spot during a checking in this summer 

capital of Jammu and Kashmir on Monday, an 

official spokesperson said here. 

He said the Food Safety Department conducted 

a drive to check the quality of milk being sup-

plied to consumers of this district. 

On the directions of Commissioner, Food and 

Drugs Administration Shakeel-ul- Rehman, 80 

samples were lifted for analytical purpose and 

10 quintals of adulterated milk tested by virtue 

of mobile food testing van were destroyed on-

the-spot, during the drive. 

Further, the containers found unfit for use were 

also destroyed and the milkmen, who bring 

fresh milk to Srinagar city, were directed to 

maintain a high standard of hygiene. 

They were directed to ferry pure milk in food 

grade containers, otherwise stern action under 

the relevant provisions of law would be initi-

ated against them. 

Meanwhile, the milkmen were directed to regis-

ter themselves under the Food Safety and 

Standards Act immediately, to streamline the 

process of supply of fresh milk. 

 

S 

https://www.fssai.gov.in/
http://www.uniindia.com/over-10-quintals-of-milk-destroyed-in-srinagar/north/news/2161888.html


Cadbury collaborates with Jasleen Royal for Dairy Milk Silk’s 'I Missed You' 
Sep 14, 2020 

https://www.indiantelevision.com/mam/media-and-advertising/ad-campaigns/cadbury-collaborates-with-jasleen-

royal-for-dairy-milk-silk-s-i-missed-you-200914 

EW DELHI: Cadbury Dairy Milk Silk has 

collaborated with the singing sensation 

Jasleen Royal as she launches her 

much-awaited music video Sang Rahiyo, for its 

Heart Pop ‘I Missed You’ campaign. This is a 

manifestation of ‘How Far Will You Go For 

Love’, where Cadbury Silk has been encouraging 

young couples across the country to go above 

and beyond the norm to express their love, and 

how Silk is in itself the perfect romantic gesture. 

The collaboration is brought to life by Wave-

maker. 

Cadbury Silk launched its limited edition ‘I 

Missed You’ Heart Pop bar – an embodiment of 

the emotion that numerous couples have felt 

being away from each other the past few 

months since the lockdown. In her latest song, 

Jasleen has beautifully encapsulated the emo-

tions of a young couple during a long-distance 

relationship. 

The music video features Ranveer Allahbadia 

(as Jasleen’s partner), as they take various ef-

forts to keep their relationship alive despite the 

difficulties triggered by long-distance due to 

lockdown. Cadbury Dairy Milk Silk plays a sweet 

role in their love story - a partner in their good 

times spent together and a medium to let them 

know how much they missed each other when 

apart. 

Commenting on the collaboration, Wavemaker 

India chief content officer Karthik Nagarajan 

said, “We wanted to build an association that 

would capture the essence of #HowFar-

WillYouGoForLove messaging seamlessly. Over 

the years, Cadbury Dairy Milk Silk has been an 

integral part of expressing love and has evolved 

into a symbol of love. Known for her soul-stir-

ring love songs, Jasleen Royal came across as 

the ideal choice to bring alive the brand’s mes-

saging”. 

 

 

देसी घी और मक्खन की कीमत घटाएगी यूपी सरकार, जाननए नकतने प्रनतशत कम होगा 

दाम 
Sun, 13 Sep 2020 08:16 AM 

https://www.livehindustan.com/uttar-pradesh/story-up-government-will-reduce-the-price-of-desi-ghee-and-but-

ter-know-what-percentage-will-be-reduced-3486779.html 

 
देसी घी एवं मक्खन पर लगने वाले जीएसटी के दर को 

सरकार जल्द ही कम कर सकती है। तानक ये दोनो ं

दुग्ध उत्पाद ससे्त हो सकें  और प्रदेश में इनकी खपत 

बढ़ सके। दुग्ध नवकास नवभाग को आशा है नक दोनो ं

घी-मक्खन पर लगने वाला 12 फीसदी जीएसटी को 

अगर अन्य दुग्ध उत्पादो ंपर लगने वाले 05 प्रनतशत की 

बराबर कर नदया जाए तो इनकी मांग में वृद्धि हो 

जाएगी नजसका लाभ दुग्ध संघो ंके साथ-साथ नकसानो ं

को भी होगा। 

नलहाजा नवभाग ने वसु्त द्धथथनतयो ंके बारे में जानकारी 

देते हुए सरकार को नवभागीय पत्र भेजा है नजसमें 

जीएसटी कम कराकर दोनो ंउत्पादो ंपर लगने वाले 

जीएसटी को बानक के समान करने का अनुरोध नकया 

गया है।    
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मांग कम होने तथा उत्पादन बढ़ने से दूध की खपत 

समस्या बनती जा रही है। दुग्ध संघ नकसानो ंया 

पशुपालको ंसे उतना दूध नही ंले पा रहा नजतना 

नकसाना या पशुपालक देना चाहते हैं। कारण शादी-

ब्याह से लेकर अन्य खान-पान वाले समारोह या 

काययक्रम भी अब तक शुरू नही ंहो पाए हैं। होटल-

रेस्टोरेंटो ंमें मांग काफी कम है। ऐसे में दूध व दुग्ध 

उत्पादो ंको खपाना दुग्ध संघो ंके नलए समस्या बन 

चुकी है। 

खस्ता हाल में पहंुच चुके दुग्ध संघ दूध आपूनतयकतायओ ं

का भुगतान तक नही ंकर पा रहे हैं। नतीजा प्रदेश के 

सभी 19 दुग्ध संघो ंपर आपूतयकतायओ ंका भारी बकाया 

हो चुका है। इस समस्या को दूर करने के नलए ही दुग्ध 

नवकास नवभाग ने दुग्ध उत्पादो ंकी खपत बढ़ाने पर 

ध्यान केद्धित करने का ननणयय नकया है और इसी 

परपे्रक्ष्य में सरकार से घी एवं मक्खन पर से जीएसटी 

कम करने की अपील की है। 

पीसीडीएफ (प्रादेनशक कोआपरेनटव डेयरी फेडरेशन) 

के अनधकाररयो ंकी माने तो इस समय घी और मक्खन 

को छोड़कर सभी दुग्ध उत्पादो ंपर 05 प्रनतशत 

जीएसटी लगता है जबनक उक्त दोनो ंपर 12 प्रनतशत 

जीएसटी है। अगर 12 को घटाकर बानक  दुग्ध उत्पादो ं

की तरह 05 प्रनतशत कर नदया जाए तो इसकी खपत 

बढ़ जाएगी। इस समय पराग की अलग-अलग 

नमठाइयो ंपर 05 प्रनतशत जीएसटी नलया जाता है।      

 

 

Heritage foods shows an upward trend in Gross margins and EBIDTA 
SEP 12, 2020 
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eritage Foods (HFL) has doubled from 

its March low (down 58% from its Jan-

uary-2018-high). FY20 was a challeng-

ing year owing to a harsh season, which 

dragged down core Ebitda by 32% y-o-y. That 

said, we remain convinced about HFL’s pro-

spects following: (i) Margin revival on the back 

of benign milk prices and pricing power to drive 

up Ebitda 30% in FY21 (up 25% y-o-y in 

Q1FY21); (ii) robust B2C milk portfolio (65% of 

sales) relatively insulated from Covid-19 fallout; 

(iii) focus on technology-enabled integrated 

milk procurement and a consistent scale-up 

(procurement up 34% in last three years).  

All in all, we expect RoCE to jump 640bps in 

FY21 and 860bps over FY20–22 to 23%. Hence, 

we are revising up TP by ~15% to Rs 456 as we 

raise the core business’s PE by 15% to 18x 

FY22e (15.5x earlier). 
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Structural: Procurement scale-up on track 

HFL has increased milk chilling capacity by 4.95 

LLPD over the past three years. As a result, its 

overall handling has gone up by 34% (from 10.3 

LLPD to 13.77 LLPD) over the period. Further-

more, HFL maintains its mission of doubling ca-

pacity to 2.8mn LLPD over the next four–five 

years.  

Strong margin and RoCE improvement: Procure-

ment was hit in FY20—down 0.3% y-o-y. How-

ever, it improved 15% q-o-q in Q1FY21 as Covid-

19 catalysed a spurt in milk and powder sup-

ply. Hence, procurement prices, rising 10.8% in 

FY20, cooled off 9% q-o-q in Q1FY21. And they 

continue to fall in south. As a result, we expect 

Ebitda to grow 30% in FY21 (25% y-o-y in 

Q1FY21). We expect RoCE to expand 640bps in 

FY21.   

Outlook: Positive—HFL is well placed, under-

pinned by B2C nature of its business (~90%), 

strong return ratios. In light of its improving 

procurement, we expect strong 26% Ebitda 

CAGR over FY20–22e. Maintain Buy with a re-

vised SoTP-based TP of Rs 456 (18x FY22E core 

EPS plus 30% discount to market value of its Fu-

ture Retail stake). 

 

 

 

 

 

 

 

 

 

 



FSSAI to closely monitor promotional activities of Infant milk substitutes 
SEP 12, 2020 

https://dairynews7x7.com/fssai-to-closely-monitor-promotional-activities-of-infant-milk-substitutes/ 

 
he Food Safety and Standards Authority 

of India (FSSAI) has asked all State food 

safety commissioners to closely monitor 

the promotional activities of companies that 

make infant milk substitutes. It has further di-

rected them to take strict legal action if found 

to be violating any provisions of the IMS Act. 

Under the Infant Milk Substitutes, Feeding Bot-

tles and Infant Food (IMS) Act, advertising, pro-

moting or incentivising the use or sale of infant 

milk substitutes, feeding bottles or infant foods 

is prohibited in the country. Companies includ-

ing e-commerce platforms need to strictly ad-

here to the provisions of the Act, said the FSSAI. 

In a letter sent to the commissioners of food 

safety of all States and Union Territories, it said: 

“All the Central licensing authorities, designated 

officers of the FSSAI and the Commissioners of 

the States/UTs are advised to closely monitor 

the products and promotional activities of the 

concerned food business operators (FBOs) in-

cluding any sister non-profit or otherwise asso-

ciation, institute established by these FBOs, 

and, in case any violation is noticed, then strict 

legal action may be initiated against them by fil-

ing a written complaint before the court.” This 

would be under the Section 21 (a)of the IMS 

Act. 

Allegations of violations 

In recent times, several NGOs and health ex-

perts have reportedly alleged that there have 

been violations of the IMS Act. 

“All the concerned FBOs, including e-commerce 

platforms, need to strictly adhere to the provi-

sions of the IMS Act, 1992 in letter and spirit 

and desist from adopting surrogate promo-

tions,” the FSSAI’s letter said. 

It added that inducements cannot be given to 

health workers to promote infant milk substi-

tutes through the funding of seminars, meet-

ings, conferences, educational courses, fellow-

ships or sponsorships. Violations can lead to im-

prisonment for a term which may extend up to 

three years. 
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Self reliance is already a part of our national ethos : Dilip Rath , NDDB 
SEP 12, 2020 
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he coronavirus pandemic has heavily 

disrupted global supply chains largely 

dependent on the Dragon Kingdom. Be 

it telecom supplies, Rare Earth minerals, Active 

Pharmaceutical Ingredients (APIs) and other key 

elements, disruptions in supplies have led to 

shortages of key items. In turn, varied sectors 

have had to suspend operations while prices 

soared due to these disruptions. 

It is against this backdrop that Honourable 

Prime Minister Shri Narendra Modi’s recent an-

nouncement about being “vocal for local” needs 

to be viewed. The PM’s emphasis on self-reli-

ance is already a part of our national 

ethos. Let’s not forget, it was the Swadeshi 

Movement that rocked the British in the early 

20th Century. Similarly, as the world reels from 

the devastating repercussions of the corona-

virus outbreak, this is the right moment when 

India can promote its ‘Atmanirbhar Bharat’ and 

‘Make in India’ mission by incentivising Indian 

companies as well as foreign companies seeking 

to relocate their operations from other coun-

tries.  

Moreover, there cannot be a better moment 

than the present when the country has unveiled 

a slew of economic and policy reforms. The 

Centre has opened up all public sector compa-

nies in non-strategic domains, permitting pri-

vate companies to invest in these industries. As 

per the Central Government’s vision, a self-reli-

ant India or new Atmanirbhar Bharat will be 

created through the new Public Sector Enter-

prise Policy. In 

strategic sectors, however, while private invest-

ments will be permitted, at least one public sec-

tor enterprise will continue to operate to en-

sure competition and avoid private monopolies. 

As the focus shifts to self-reliance as well as do-

mestic production and manufacturing, the Cen-

tre is cognizant of the fact that Micro, Small and 

Medium Enterprises (MSMEs) are India’s largest 

job creators. 

Employment generation 

A survey by Confederation of Indian Industry 

(CII) reveals that in the last four years, MSMEs 

were the nation’s largest job creators. Backed 

by 13.9% growth during this period, MSMEs will 

continue being the top job creators for the next 

three years too. Titled ‘Survey on Jobs Creation 

and Outlook in MSME Sector’, it noted that 

MSMEs needed more handholding since they 

were yet to fully capitalise on certain beneficial 

government initiatives. 

Going by official statistics, MSMEs contributed 
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about 36 million jobs in 2017-18, 4 out of which 

about 70% where in manufacturing. If one fo-

cusses on manufacturing entities, as per an-

other research study, within five years MSMEs 

can create an additional 7.5 to 10 million em-

ployment opportunities through partial import 

substitution. 

Against this backdrop, the Centre has an-

nounced a series of steps to help MSMEs with-

stand the impact of COVID-19 on the Indian 

economy. Accordingly, MSMEs are eligible for 

collateral-free automatic loans with a four-year 

loan tenure. 6 A variety of subordinate debt-

based schemes offering liquidity of Rs20,000 

crore will benefit stressed MSMEs. Also, MSMEs 

that are viable and eligible will qualify for a Rs 

50,000 

crore equity infusion. Besides eventual listing, 

the measures will assist in capacity expansion. 

Significantly, the same benefits will be permit-

ted for manufacturing as well as service-based 

MSMEs for economies of scale. This policy will 

help in creating a level- playing field for the two 

segments.  

Furthering the sharpening of its focus on do-

mestic production, the Centre has paid heed to 

the MSMEs citing unfair competition from for-

eign entities in government procurement ten-

ders based on the size and strength advantage 

of these companies. Therefore, global tenders 

in such schemes up to Rs 200 crore will no 

longer be allowed. This apart, other incentives 

to MSMEs – such as doing away with audits for 

small entities with an annual turnover of Rs 5 

crore – should also be helpful. 

Promoting Cooperation 

Yet, more often in the past, the discourse in the 

public domain focussed on supporting big com-

panies or MNCs while MSMEs remained largely 

forgotten or were mentioned in passing. This 

needs to change if the country seeks to pro-

mote greater jobs creation and follow the PM’s 

“vocal for local” call. Which brings one back to 

the Swadeshi rationale. 

Off and on, there is talk about regional asmita 

(pride, self-respect) in certain 

circumstances. Apart from than regional, we 

should also focus on Bhartiya asmita. It is 

through the spirit of cooperative federalism 

that the nation can take faster strides and reach 

greater heights of prosperity, benefitting all 

states and Union Territories, big or small. 

Remember, it was the concept of dairy coopera-

tives that made India self-sufficient in milk. 

Later, this cooperative success led to growth of 

private sector in the dairy industry, which are 

doing equally well as they continue adhering to 

the Indian ethos of cooperation while keeping 

the societal good in mind. 

Finally, it is important to note that, after agricul-

ture, MSMEs are the top job creators, employ-

ing 120 million people in various verticals. 7 For-

tunately, the top leadership is well aware of the 

role of MSMEs in employment and economic 

spheres, and the Finance Minister has already 

announced a series of measures highlighted 

earlier. 

India needs to follow its own and unique model 

of development, which can be tweaked across 

states to reflect local aspirations and ground re-

alities. As the world has been witnessing over 

the past decade or so, the Western economic 

model based on unbridled spending and over 

exploitation of natural resources with disas-

trous environmental impact can create social, 

economic and financial fault lines and volatility 

that could trigger economic disruptions. 

When an unexpected pandemic strikes, it only 

exacerbates any ongoing crises. Therefore, the 

PM’s call of self-reliance is just what is needed 

in creating a spirit of cooperation for boosting 

domestic production and ensuring economic 

stability and sustainability in the long term. 

Dilip Rath is Chairman, National Dairy Develop-

ment Board. Views expressed are personal . 

Source The financial express 



Amul steering sweet revolution after white revolution by launching natural honey 
SEP 12, 2020 
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mul is now toying with the idea of 

bringing out its own branded honey. 

Amul has recently forayed into several 

non-dairy branded food segments . These are 

edible oils, ready-to-eat snacks, bakery products 

and chocolates. 

It would be an an extension of the existing agri-

value-chain for more than 36 lakh milk producer 

members in Gujarat. Amul looks to boost honey 

beekeeping to source natural honey.  

“Yes, we are serious about this category,” said 

RS Sodhi, Managing Director of GCMMF. Sodhi 

stated that earlier the biggest constraint to get 

into branded honey segment was testing infra-

structure for the quality and genuineness of 

honey. There was no dependable laboratory in 

India, and the samples had to be sent to Euro-

pean labs for testing. 

“That was costly and time-consuming. Now that 

the NDDB has opened a modern honey-testing 

facility in Anand, we can think about collecting 

honey from farmers and marketing it under our 

brand so that consumers can get pure and gen-

uine honey at an affordable price,” Sodhi told   

First testing lab 

In July this year, Union Agriculture Minister Nar-

endra Singh Tomar had inaugurated India’s first 

government honey-testing lab set up by the Na-

tional Dairy Development Board (NDDB) at 

Anand. 

However, the business plan and procurement 

and processing aspects are yet to be finalised. 

“Already, a lot of farmers in Northern Gujarat in 

Banaskantha area have gone into honey pro-

duction. We have not yet finalised the strategy, 

but it is there in our planning,” he said. Prime 

Minister Narendra Modi, during his visit to 

Banaskantha in December 2016 had lauded 

farmers of the district for taking the lead in the 

“sweet revolution” with honey beekeeping and 

honey production along with animal husbandry. 

Banas dairy, a member union of GCMMF, had 

launched its own packaged honey called Banas 

Honey.  

For Amul, getting into large-scale honey pro-

curement on a “cooperative model” is a win on 

both sides. One side opens up a new consumer 

market for the dairy giant, while on the other it 

improves sourcing for its own captive consump-

tion of honey for varied products, including but-

ter cookies and the recently-launched pra-

sad product — Panchamrit. 

The push for honey-bee cultivation, initially set 

to start from Gujarat – is seen as a big income 

generating option for farmers in other parts of 

the country as well as it requires low invest-

ment and provides dependable allied economic 

activity to farming and animal husbandary. 

Amul, through its large network of 222 district 

cooperative milk unions has over 1.6 crore milk 

producer members, who pour their milk in over 

1.85 lakh dairy cooperative societies across the 

country. 
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Producers urge Tamil Nadu government to supply milk to schoolchildren 
SEPTEMBER 11, 2020 00:27 IS 

https://www.thehindu.com/news/cities/chennai/producers-urge-tamil-nadu-government-to-supply-milk-to-

schoolchildren/article32576530.ece#:~:text=Milk%20producers%20have%20urged%20the,to%20im-

prove%20their%20nutrition%20levels. 

ilk producers have urged the State 

government to supply milk to chil-

dren in government schools as part 

of the noon meal scheme to improve their nu-

trition levels. 

Pointing out that Vice-President M. Venkaiah 

Naidu had recently suggested that milk be in-

cluded in the diet of schoolchildren, the Tamil 

Nadu Milk Producers’ Welfare Association said 

it would also help the Tamil Nadu Cooperative 

Milk Producers Federation and the farmers who 

depend on it as it would provide a permanent 

sales channel for Aavin. 

“This would encourage farmers to supply more 

milk to Aavin. It can be supplied as hot milk or 

milk powder or even flavoured milk. This sug-

gestion has been made at least seven years ago 

to the State government, but it is yet to be im-

plemented,” a former Aavin official said. 

The government could utilise a portion of the 

corporate social responsibility funds or some 

from the education cess, he added. 

 

 

The man who made the elephant dance : Audiobook of Dr Kurien’s autobiography 

launched 
SEP 11, 2020 

https://dairynews7x7.com/the-man-who-made-the-elephant-dance-audiobook-on-dr-kuriens-autobiography-

launched/ 

 
r Verghese Kurien, the father of White 

Revolution, was remembered by co-

operators across the country on his 8th 

death anniversary with the launching of an au-

dio book titled “The Man Who Made The Ele-

phant Dance” by Kurien’s daughter Nirmala on 

the occasion. 

A webinar organized on the occasion was at-

tended by eminent personalities of dairy indus-

try and associates and around 1000 participants 

who have been directly or indirectly been asso-

ciated with Dr Kurien and his institutions. 

The Chief Guest of the event was Ms. Nirmala 

Kurien, the daughter of Kurien. Dilip Rath, 

Chairman, NDDB, Shashi Sinha, CEO, IPG Media-

brands, Rahul Dacunha of Amul topicals fame, 

among others attended the Webinar. The webi-

nar was presided over by R.S. Sodhi, MD, 

GCMMF and K.M. Jhala, COO of GCMMF. 

Special Guests also included Dr Bruce Scholten, 

Professor from UK, Siddharth, grandson of Ku-

rien and Atul Bhide, who conceptualized and 

produced the Audio Book. 

Daughter shared childhood memories 

Nirmala Kurien shared her childhood memories 

with her father of how he always believed in 

equal opportunity for all and excellence in any 

work that you do. The participants shared their 

memories and experiences that they had while 

working with Dr. Kurien. 

Sodhi, being from the first batch of Rural Man-

agement Graduates from IRMA, recalled how 

M 
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Kurien was like a father figure for the students 

of IRMA and how he instilled the value of integ-

rity, honesty, punctuality and excellence in 

one’s field of work in all institutions that he 

built. 

Dilip Rath emphasized how Kurien always kept 

the benefit of farmers on the forefront and 

worked on the implementation of Operation 

Flood as a farmer representative and not as a 

Government employee. 

Besides the event at GCMMF, rest of India was 

not lagging when it came to paying tributes to 

the man who changed India.  From NCUI Presi-

dent Chandra Pal Singh to IFFCO MD Dr U S 

Awasthi to many other co-operators remem-

bered the Milk Man. 

Shamalbhai Patel, Chairman of GCMMF’s tweet 

was retweeted by Sodhi, “Chairman Shri Shamal 

bhai Patel paying Tribute to Father of White 

Revolution Dr V Kurien on his 8 th Death Anni-

versary, who made India Atma Nirbhar in Milk”. 

 



IFFCO Managing Director Dr U S Awasthi 

tweeted, ” My tributes to Dr. Verghese Kurien, 

the father of White Revolution on his death an-

niversary today. His invaluable contribution to 

Indian Milk & Dairy industry & ‘’billion-litre 

idea” with Operation Flood via cooperatives is 

unforgettable. Added value to Indian farmer’s 

life”. 

Besides, NCUI President Chandra Pal Singh 

Yadav also paid homage to Milk Man of India ” 

A heartfelt tribute to the father of the ‘White 

Revolution The Milkman of India on his Death 

Anniversary”, his message reads. 

Punjab MILKFED social media handle wrote, 

“Verka remembers Dr. Verghese Kurien popu-

larly known as the ‘Father of White Revolution’ 

for introducing his billion-liter idea and making 

dairy farming India’s largest self-sustaining in-

dustry”. 

One of the milk unions of GCMMF, Sumul 

wrote, “salutes to Dr. Verghese Kurien, Milk-

man of India on his eighth death anniversary, 

who spearheaded a dairy revolution in India”. 

One of the local cooperators from Maharashtra 

Surekha D Khot also remembered Kurien by 

sharing a picture clicked with him. 

 

 

Packaged dairy products offers healthy cash flows : R S Sodhi Amul 
SEP 10, 2020 

https://dairynews7x7.com/packaged-dairy-products-offers-healthy-cash-flows-r-s-sodhi-amul/ 

 
mid growing consumer preference for 

branded packaged foods due to trust 

and safety concerns, dairy major Amul 

has started witnessing its packed dairy products 

business matching the revenues generated 

from the branded liquid milk sales. 

Of the average 250 lakh litres of milk that Amul 

processes on a daily basis, nearly 140 lakh litres 

is branded liquid milk under different variants 

of ‘Amul milk’. The remaining 110 lakh litres is 

converted into a variety of dairy and food prod-

ucts including cheese, butter, ghee, paneer, yo-

gurt, ice creams, among others. 

Post-Covid preferences 

Sharing an insight about the transition of con-

sumer choice towards packaged branded foods, 

RS Sodhi, Managing Director of the Gujarat Co-

operative Milk Marketing Federation (GCMMF), 

said: “If you see the value, the share of liquid 

milk and that of packed dairy products is 50-50. 
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This is natural, because the value of dairy prod-

ucts may be more than the branded liquid milk 

that we sell.” 

Notably, Amul had already started capitalising 

on the changing consumer preference, as it 

launched more than 30 products in the first four 

months of 2020, two of which were lockdown 

months. 

“Surely, the post-Covid time is positive for food 

— especially for packed, trustworthy and af-

fordable brands. We have seen across all prod-

uct categories the demand for branded Amul 

products, be it ghee, paneer, cheese, butter all 

have increased tremendously. We are also get-

ting more milk because unorganised dairies are 

not taking it; so supply isn’t a problem, and de-

mand is not a problem either. That way, we are 

optimistic of achieving 15-20 per cent growth in 

branded consumer dairy products,” said Sodhi. 

Geographical production 

Enthused by the growth across its product verti-

cals, Amul is now stretching its arms to cover as 

many geographies as possible. Sodhi said that 

after setting up milk processing facilities in the 

Jammu region, Amul will also start operations in 

Kashmir Valley in the next couple of months. 

“Opening new territories for milk procurement, 

milk processing and milk marketing is a continu-

ous exercise at Amul. We have already tested 

waters in Bihar and Jharkhand and now plan to 

go more aggressive in these States including 

North East. We will start milk procurement in 

the North-East as well,” Sodhi told Businessline. 

Apart from the eastern markets, Amul is also 

eyeing the South Indian market with its foray 

into Odisha and Andhra Pradesh. Andhra Pra-

desh’s milk production is almost similar to Guja-

rat, and the State government has also ex-

tended its support to develop an “Amul-model” 

of cooperative dairying. 

“We will collect milk from farmers in Andhra 

Pradesh, process it and cover the nearby mar-

kets like Chennai, Hyderabad, Vijaywada, Vizag, 

Bengaluru etc. This way, Andhra Pradesh, Tamil 

Nadu and Telangana are the markets that we 

will get into over the next one-two years,” said 

Sodhi. 

Geographic expansions will not just add mar-

kets to Amul’s kitty but will also lead to expan-

sion in its procurement and processing capaci-

ties from the existing about 380 lakh litres per 

day to about 430 lakh litres per day. To aug-

ment additional capacities develop products in 

dairy and non-dairy segments, Amul looks to in-

vest approximately ₹1,500-2,000 crore over the 

next two years. 

The dairy behemoth has set a target to double 

its turnover from the current ₹50,000 crore 

to ₹1 lakh crore by 2025. 

 

Amul plans to usher in a sweet revolution with branded honey 
September 10, 2020 

https://www.thehindubusinessline.com/economy/agri-business/amul-plans-to-usher-in-a-sweet-revolution-with-

branded-honey/article32574075.ece#:~:text=In-

dia%20set%20up%20its%20first,out%20its%20own%20branded%20honey. 

aving forayed into several non-dairy 

branded food segments of edible oils, 

ready-to-eat snacks, bakery products 

and chocolates, dairy major Amul is now toying 

with the idea of bringing out its own branded 

honey. 

As an extension of the existing agri-value-chain 

for its more than 36 lakh milk producer mem-

bers in Gujarat, Amul looks to boost honey bee-

keeping to source natural honey. 

H 
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“Yes, we are serious about this category,” said 

RS Sodhi, Managing Director of Gujarat Cooper-

ative Milk Marketing Federation Ltd (GCMMF), 

which markets Amul brand of food products.  

Sodhi stated that earlier the biggest constraint 

to get into branded honey segment was testing 

infrastructure for the quality and genuineness 

of honey. There was no dependable laboratory 

in India, and the samples had to be sent to Eu-

ropean labs for testing.  

“That was costly and time-consuming. Now that 

the NDDB has opened a modern honey-testing 

facility in Anand, we can think about collecting 

honey from farmers and marketing it under our 

brand so that consumers can get pure and gen-

uine honey at an affordable price,” Sodhi told 

BusinessLine. 

First testing lab 

In July this year, Union Agriculture Minister Nar-

endra Singh Tomar had inaugurated India’s first 

government honey-testing lab set up by the Na-

tional Dairy Development Board (NDDB) at 

Anand.  

However, the business plan and procurement 

and processing aspects are yet to be finalised. 

“Already, a lot of farmers in Northern Gujarat in 

Banaskantha area have gone into honey pro-

duction. We have not yet finalised the strategy, 

but it is there in our planning,” he said. Prime 

Minister Narendra Modi, during his visit to 

Banaskantha in December 2016 had lauded 

farmers of the district for taking the lead in the 

“sweet revolution” with honey beekeeping and 

honey production along with animal husbandry. 

Banas dairy, a member union of GCMMF, had 

launched its own packaged honey called Banas 

Honey. 

For Amul, getting into large-scale honey pro-

curement on a “cooperative model” is a win on 

both sides. One side opens up a new consumer 

market for the dairy giant, while on the other it 

improves sourcing for its own captive consump-

tion of honey for varied products, including but-

ter cookies and the recently-launched prasad 

product — Panchamrit.  

The push for honey-bee cultivation, initially set 

to start from Gujarat - is seen as a big income 

generating option for farmers in other parts of 

the country as well as it requires low invest-

ment and provides dependable allied economic 

activity to farming and animal husbandary. 

Amul, through its large network of 222 district 

cooperative milk unions has over 1.6 crore milk 

producer members, who pour their milk in over 

1.85 lakh dairy cooperative societies across the 

country. 

 

PM Modi to unveil tech interventions for dairy sector in poll-bound Bihar 
Sep 10, 2020 

https://timesofindia.indiatimes.com/india/pm-to-unveil-tech-interventions-for-dairy-sector-in-poll-bound-bi-

har/articleshow/78029686.cms 

EW DELHI: In what may be a game 

changer in improving cow breeds and 

ensuring decline of stray cattle popula-

tion in the country, Prime Minister Narendra 

Modi will on Thursday pitch for three new tech-

nological interventions to give a boost to the 

dairy sector– setting up of ‘semen stations’, use 

of sex-sorted semen for producing only female 

calves and introducing IVF lab at farmers’ door-

steps for multiplication of high yielding animals 

at faster rate. 

He will bat for these interventions while digi-

tally inaugurating such facilities in poll-bound 

Bihar. 
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The PM will, on the occasion, also launch the ‘ 

Pradhan Mantri Matsya Sampada Yojana’ – a 

flagship scheme for focused development of 

fisheries sector in the country with an esti-

mated investment of ₹20,050 crore during a pe-

riod of five years as part of ‘Atmanirbhar Bha-

rat’ package. 

 Though these technological interventions in the 

dairy sectors have already found a footing in 

the country in the last couple of years, Modi’s 

push may give them a much needed spurt as In-

dia looks to substantially increase milk produc-

tion and productivity. 

 

PM Modi will launch E-Gopala app for dairy breed improvement on Sep 10 
SEP 10, 2020 
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rime Minister Narendra Modi will digi-

tally launch the Pradhan Mantri Matsya 

Sampada Yojana (PMMSY) on Thursday 

Sep,10 and also inaugurate the e-Gopala App, a 

comprehensive breed improvement market-

place and information portal for direct use of 

farmers. 

In a statement on Wednesday, the Prime Minis-

ter’s Office said that Modi will also launch sev-

eral other initiatives in the fisheries and animal 

husbandry sectors in Bihar, a state which is 

heading for the assembly polls in October-No-

vember. 

The PMMSY is a flagship scheme for focused 

and sustainable development of fisheries sector 

in the country with an estimated investment of 

Rs. 20,050 crore for its implementation during 

2020-21 to 2024-25 as part of Aatmanirbhar 

Bharat package. 

Biggest investment in fisheries sector 

The investment of Rs. 20,050 crore under 

PMMSY is the highest ever in the fisheries sec-

tor, the PMO said. 

The project in Bihar envisages investment of Rs 

1,390 crore with the central share of Rs 535 

crore and the additional fish production target 

pegged at three lakh tons. 

During the current fiscal, the Union government 

has sanctioned Bihar’s proposal costing Rs 107 

crore 

Modi will also announce the establishment of a 

fish brood bank at Sitamarhi and of aquatic dis-

ease referral laboratory at Kishanganj, for which 

assistance has been provided under the PMMSY 

“These facilities will help in enhancing produc-

tion and productivity of fish by ensuring timely 

availability of quality and affordable fish seed 

for the fish farmers and address the need for 

disease diagnosis as well as water and soil test-

ing facilities,” the statement said. 

E-Gopala app for dairy 

The e-Gopala app, it added, is a comprehensive 

breed improvement marketplace and infor-

mation portal for direct use of farmers 

At present no digital platform is available in the 

country for farmers managing livestock includ-

ing buying and selling of disease free 

germplasm in all forms, availability of quality 

breeding services and guiding farmers for ani-

mal nutrition, treatment of animals using ap-

propriate medicine. 

There is no mechanism to send alerts on due 

date for vaccination, pregnancy diagnosis and 

calving among other issues and inform farmers 

about various government schemes and cam-

paigns in the area. 

The e-Gopala app will provide solutions to farm-

ers on all these aspects, the PMO said. 
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The PMMSY aims at enhancing fish production 

by an additional 70 lakh tonne by 2024-25, in-

creasing fisheries export earnings to Rs 1,00,000 

crore by 2024-25, doubling of incomes of fishers 

and fish farmers, reducing post-harvest losses 

from 20-25 per cent to about 10 per cent and 

generation of additional 55 lakhs direct and in-

direct gainful employment opportunities in fish-

eries sector and allied activities. 

 

Boon for farmers! Indian Railways to launch India’s second Kisan Rail between Andhra 

Pradesh & Delhi; details 
September 9, 2020 2:35 PM 

https://www.financialexpress.com/infrastructure/railways/boon-for-farmers-indian-railways-to-launch-indias-sec-

ond-kisan-rail-between-andhra-pradesh-details/2078017/ 

 
nantapur – New Delhi Kisan Rail: Big 

news for farmers! For the timely trans-

portation of vegetables, fruits, dairy 

products, etc., to consumers, Piyush Goyal-

led Indian Railways is introducing another Kisan 

Rail train service. Indian Railways has flagged 

off India’s second and South India’s first Kisan 

Rail train service, from Anantapur in the state of 

Andhra Pradesh to Adarsh Nagar in Delhi. The 

inaugural run of the train started on 9 Septem-

ber 2020. Union Minister Narendra Singh Tomar 

and Chief Minister of Andhra Pradesh Y. S. 

Jagan Mohan Reddy jointly flagged off the Kisan 

Rail train via video conferencing. 

The first Kisan Rail train service on the Indian 

Railways network was launched on 7 August 

2020. The train runs between Devlali in Maha-

rashtra and Danapur in the state of Bihar. The 

Kisan Rail consists of 10 parcel vans as well as 

one luggage cum brake van and operates on a 

weekly basis. 

The first-ever multi-commodity train service, 

the Kisan Rail carries vegetables such as cauli-

flower, capsicum, cabbage, drumsticks, chillies, 

onion, etc., as well as fruits like grapes, pome-

granate, banana, etc. Equipped with frozen con-

tainers, the Kisan Rail train service is building a 

seamless national cold supply chain of meat, 

milk, and fish. 

The Devlali – Danapur Kisan Rail has scheduled 

halts at Nasik Road, Jalgaon, Manmad, 

Khandwa, Satna, Bhusaval, Katni, Itarsi, Mani-

kpur, Jabalpur, Buxar, Burhanpur, Prayagraj 

Chheoki, and Pandit Deendayal Upadhyay Na-

gar. Indian Railways believes that the Kisan Rail 

train service will cater to the needs of small 

farmers or traders by carrying their perishable 

items to distant places. 

The move is a step towards achieving the goal 

of doubling the incomes of farmers by 2022, ac-

cording to the Railway Ministry. Earlier, the 

ministry had stated that the freight of this train 

will be charged as per the parcel tariff of Indian 

Railways’ normal train (P Scale). 
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Vice President M Venkaiah Naidu recommend use of Milk in mid day meal 
SEP 8, 2020 

https://dairynews7x7.com/vice-president-m-venkaiah-naidu-recommend-use-of-milk-in-mid-day-meal/ 

 
ice President M Venkaiah Naidu on 

Monday suggested that milk be in-

cluded either in breakfast or mid-day 

meals to improve the nutritional levels of chil-

dren. 

Naidu spoke to Union Women and Child Devel-

opment Minister Smriti Irani in this regard, an 

official statement said.  

Irani assured Naidu that the central government 

would consider recommending to all the states 

to include milk in the mid-day meal scheme. 

Earlier in the day, Secretary, Department of Ani-

mal Husbandry and Dairying Atul Chaturvedi 

called on the vice president and briefed him 

about various measures being taken to help the 

poultry and dairy sectors to tide over the prob-

lems in the wake of COVID-19 pandemic, the 

statement said. 

He informed Naidu that the government was 

encouraging entrepreneurship in the poultry 

sector and providing support by way of incen-

tives and policy intervention.  

He also said the Department of Animal Hus-

bandry would consider recommending to the 

Ministry of Finance the need to restructure 

loans for the poultry industry. 

Chaturvedi also apprised Naidu of the stepping 

up of procurement by milk cooperatives in the 

organised sector.  

The government is providing an interest sub-

vention of two per cent per annum to coopera-

tives on working capital loans, the statement 

said. Also, an additional incentive of two per 

cent interest subvention is being given in case 

of timely repayment.  

On the suggestion of the vice president, the sec-

retary assured that the government would con-

sider extending a similar facility to private dair-

ies, it said. As reported in PTI News 

 

Gujarat: Care for some donkey milk? It’s Rs 7,000 a litre! 
Sep 08, 2020 

https://timesofindia.indiatimes.com/city/vadodara/care-for-some-donkey-milk-its-rs7000-a-litre/arti-

cleshow/77984643.cms 

ADODARA: Gujarat ’s breed of indige-

nous donkeys will have its own milk 

dairy! And, to shock you further, this 

donkey milk — truly liquid gold — fetches the 

world’s costliest price of Rs 7,000 per litre! 

Now, isn’t this worth braying about? 

But before you wrinkle your nose, here’s an-

other prized piece of information: In ancient 

Egypt, Cleopatra is said to have taken baths in 

donkey milk to preserve her legendary beauty 

V 
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and youth. Known to contain anti-ageing, anti-

oxidant and regenerating compounds, donkey 

milk is indeed precious. 

 
Thanks to its indigenous Halari breed of donkey, 

a breed which is mainly found in Gujarat’s 

Saurashtra region only, Gujarat aims to add the 

beast of burden to its list of milch animals and 

literally milk riches. 

The National Research Centre on Equines 

(NRCE) has embarked upon the an innovative 

project to start a donkey milk dairy in Haryana’s 

Hisar. 

Two years ago the National Bureau of Animal 

Genetic Resources (NBAGR), the nodal agency 

of the Indian Council of Agricultural Research 

(ICAR) for registration of new breeds had 

granted independent breed status to Halari – 

the second donkey breed – to be recognized in 

the country and the first one from Gujarat. 

“Halari donkeys are shorter than horses but 

taller than other normally seen donkey breeds. 

They look almost like a small horse and have 

snow-white fur,” said Rank, adding that the 

breed has existed in the Halar region for more 

than 200 years. National recognition of a breed 

paves the way for better conservation and 

preservation of its genes. 

“Halari donkeys are maintained as nucleus stock 

at government horse breeding farm at 

Chanasma in Patan district for the past five 

years. In fact, it was from there that 11 Halari 

donkeys were supplied to NRCE,” said Dr D N 

Rank from Anand Agricultural University’s De-

partment of Animal Genetics and Breeding. 

For the milk project, the donkeys are currently 

undergoing breeding at Hisar, he said. 

College of Veterinary Science and Animal Hus-

bandry, AAU, the directorate of animal hus-

bandry of Gujarat government and Bhuj-Kutch-

based Sahjeevan Trust had collaborated for 

NBAGR’s national recognition of the breed. 

Halari breed has derived its name from Jam Sri 

Halaji Jadeja, said to be the ninth generation 

grandfather of Jam Sri Rawalji Lakhaji Jadeja, 

the founder of the Halar region in Saurashtra. 

Halar was first established with this name by 

Jam Shri Rawalji Lakhaji, a Jadeja Rajput, in 

1540. 

In its native tract – Jamnagar and Devbhumi 

Dwarka districts (earlier known as Halar region) 

– its distribution is spread over 18,176 sq km. Its 



population is estimated to be 1,112 in these 

two districts. 

In the west, a litre of donkey milk which is 

known for its nutraceutical and therapeutic 

properties costs up to Rs 7,000. Globally, many 

firms sell cosmetic products like soaps, skin 

gels, face wash – all made from donkey milk as 

niche products as it is known to contain com-

pounds that keep the skin hydrated and prevent 

wrinkles. 

 

Amul will invest 1000 Crores in dairy and 500 crores in edible oils etc in next two years 
SEP 7, 2020 

https://dairynews7x7.com/amul-will-invest-1000-crores-in-dairy-and-500-crores-in-edible-oils-etc-in-next-two-

years/ 

CMMF, which markets dairy products 

under the Amul brand, will invest 

around Rs 1,000 crore over the next 

two years to set up milk processing plants, and 

another Rs 500 crore on facilities for new prod-

ucts like edible oil, its MD R S Sodhi said 

In an interview with PTI, Sodhi said the Gujarat 

Cooperative Milk Marketing Federation Ltd 

(GCMMF) expects 12-15 per cent growth in rev-

enue in current fiscal year from Rs 38,550 crore 

during the last fiscal year despite COVID-19 pan-

demic, as demand for branded food products 

has increased 

“We will invest around Rs 1,000 crore in the 

next two years on setting up dairy plants across 

various states,” Sodhi told PTI  

He said the processing capacity would increase 

to 420 lakh litres per day from the current 380 

lakh litres per day 

On new businesses, Sodhi said the cooperative 

has started manufacturing sweets as well as 

bakery items using dairy fats 

Besides, he said, GCMMF has forayed into edi-

ble oil and potato processing segments as part 

of its objective to boost income of farmers from 

Gujarat and other states   

The edible oils will be marketed under the new 

brand ‘Janmay’. It will produce groundnut oil, 

cottonseed oil, sunflower oil, mustard oil and 

soybean oil 

“We already have few plants for edible oil, bak-

ery and potato processing. We will invest Rs 

400-500 crore on setting up more plants in 

these new business areas over the next two 

years,” Sodhi saidAsked about sales during the 

pandemic, he said sales of its dairy products like 

milk, butter milk, paneer and ghee were 15 per 

cent higher during April-August as compared 

with the year-ago period, driven by rising 

household consumption of branded food prod-

ucts  

However, he said, ice cream sales declined by 

30-40 per cent due to closure of hotels, restau-

rants and canteens because of lockdown 

“Marriage ceremonies contribute a lot to ice 

cream sales. This has been affected badly this 

year,” he said 

Sodhi noted that household consumption of 

milk and other dairy products has risen, com-

pensating loss of sales caused by closure of ho-

tels, restaurants and cafeterias (HoReCA seg-

ment) during the lockdown period 

Amul sells 140 lakh litres of fresh milk per day, 

mainly in Gujarat, Delhi-NCR and Uttar Pradesh. 

Its dairy products are sold across the country. 

As reported in PTI news 
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Tata foraying into dairy commodities segment with Tata NQ SMP 
SEP 7, 2020 

https://dairynews7x7.com/tata-foraying-into-dairy-commodities-segment-with-tata-nq-smp/ 

 
ata NQ is a new-age venture into sci-

ence-based ingredients and formula-

tions developed to enhance the Nutri-

tional and Health Quotient of your products. 

Backed by a dedicated Innovation Centre we 

leverage our knowledge on Biotechnology, food 

technology & biogenomics and offer products 

and solutions in areas Microbiome health. Bor-

rowing on the rich manufacturing heritage of 

Tata Chemicals, we develop our own in-house 

process technologies and scale them into high 

quality state of the art facilities. 

TATA has forayed into milk products under the 

brand name Tata NQ by launching Tata NQ 

Skimmed milk powder. To begin with this pack 

is available for institutional customers only in 25 

Kgs. 

Tata NQ is getting manufactured at Real Dairy 

industries Ltd, Baramati , Maharashtra. The 

dairy is known for its high quality standards of 

milk and food safety. 

 

 

FSSAI notifies regulations to ensure safe and wholesome food in schools 
September 07, 2020 

https://www.thehindubusinessline.com/economy/fssai-notifies-regulations-to-ensure-safe-and-wholesome-food-

in-schools/article32544060.ece 

ackaged food companies will no longer 

be able to advertise or sell products that 

are high in saturated fat, added sugar, 

sodium or trans fat inside school campuses or 

within 50 metres from the school gate in any di-

rection. The Food Safety and Standards Author-

ity of India (FSSAI), on Monday, notified new 

regulations to ensure the availability of safe and 

balanced diets for school children. 

No more promotions 

Companies will also not be able to promote un-

healthy food products by offering free samples, 

toys, trading cards, apparel, club memberships, 

coupon or by associating with educational in-

centive programmes and sponsoring sporting or 

school events. Such food products’ logo, brand 

names or branding characters cannot be dis-
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played on vending machines or educational ma-

terials and in school property, including buses 

and buildings, the regulations stated. 

School authorities must also comply with these 

regulations, and will also need to prominently 

display a board at the entrance gate of schools 

with the warning: ‘Do not sell, including free 

sale, or market or advertise the food products 

high in saturated fat or trans-fat or added sugar 

or sodium within school premises or campus’ in 

English or one Indian language as applicable. 

School authorities will need to ensure that HFSS 

food is not advertised even via school comput-

ers 

“The Department of School Education shall en-

sure that all FBOs contracted by it for operation 

of the mid-day meal scheme are registered or li-

censed under the provisions of the Act, rules or 

regulations made thereunder and ensure that 

the food is safe and balanced,” the regulations 

stated. School authorities that are directly in-

volved in selling and catering food products and 

meals will need to register as FBOs with the 

State or central licensing authority. They will 

also need to ensure that FBOs contracted to 

supply food in school canteens or kitchens are 

“duly registered or licensed” and comply with 

safety and hygiene practices. 

Advisory committees 

School authorities will need to “encourage and 

promote consumption of a safe and balanced 

diet” in premises based on guidance from ‘Die-

tary guidelines for Indians – A Manual’, issued 

by the National Institute of Nutrition and other 

expert institutions or authorities. The regula-

tions also state that State Level Advisory com-

mittees will set up a sub-committee consisting 

of representatives of Department of School Ed-

ucation and public health professionals to moni-

tor the implementation of these regulations. 

This sub-committee will also recommend an in-

dicative list of food groups and preparations 

that should be served and sold in school can-

teens and kitchens within a State, based on 

broad guidelines given in the regulations and lo-

cal variations. 

The regulations consist of a general guidance on 

selection of food products. For instance: FSSAI 

has recommended that items such as ice-

creams, milk-based and dairy based sweet/des-

serts, white bread, biscuits, packaged soups, 

juices, cereal or malt-based beverages, canned 

meat, vegetables and packed food such as fruit, 

vegetable and pulses-based snacks should be 

consumed occasionally in small portions in re-

duced frequency. 

School authorities will need to conduct inspec-

tions, and State food authorities will undertake 

surveillance activities of food business opera-

tors that sell their products in schools to ensure 

the compliance of these regulations. 

 

Amul To Invest Rs.1,500 Cr In Two Years To Set Up Dairy Plants & Launch New Businesses 
7th September, 2020 14:13 IST 

https://www.republicworld.com/business-news/india-business/amul-to-invest-rs-dot-1500-cr-in-two-years-to-set-
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ndian dairy cooperative Amul will invest 

around ₹1,000 crore in the next two years 

to set up milk processing plants. The coop-

erative will also invest another ₹500 crore on 

facilities for new products like edible oil, Man-

aging Director R.S. Sodhi said. 

In an interview with news agency PTI, Sodhi said 

the Gujarat Cooperative Milk Marketing Federa-

tion Ltd (GCMMF) expects 12-15 per-

cent growth in revenue in the current fiscal year 

from ₹38,550 crore during the last fiscal year 

despite the COVID-19 pandemic, as demand for 

branded food products has increased. 

"We will invest around ₹1,000 crore in the next 

two years on setting up dairy plants across vari-

ous states," Sodhi told PTI. 

'Processing capacity would increase' 

RS Sodhi also informed that the processing ca-

pacity would increase to 420 lakh litres per day 

from the current 380 lakh litres per day. He also 

spoke about Amul's new ventures, saying 

that the cooperative has started manufacturing 

sweets as well as bakery items using dairy fats. 

Apart from this, the GCMMF has also forayed 

into edible oil and potato processing segments 

as part of its objective to boost the income of 

farmers from Gujarat and other states, he said. 

The edible oils will be marketed under the new 

brand 'Janmay', he said and it will produce 

groundnut oil, sunflower oil, mustard oil, cot-

tonseed oil and soybean oil. 

"We already have few plants for edible oil, bak-

ery and potato processing. We will invest ₹400-

500 crore on setting up more plants in these 

new business areas over the next two years," 

Sodhi said. 

Sale of ice cream declined amid lockdown 

Amul which is known for its ice cream faced a 

decline in its sale by 30 to 40 percent as hotels, 

restaurants and canteens were closed due to 

Coronavirus lockdown. The MD also added Mar-

riage ceremonies that contribute a lot to ice 

cream sales have also been adversely affected. 

Meanwhile, the household consumption of milk 

and other dairy products has risen which com-

pensated the loss of sales caused by the closure 

of hotels, restaurants and cafeterias (HoReCA 

segment) during the lockdown period, Sodhi 

said. He also noted that during the pandemic 

the sales of its dairy products like milk, 

paneer,  buttermilk and ghee were 15 per-

cent higher during April-August as compared 

with the year-ago period, driven by rising 

household consumption of branded food prod-

ucts. 

Amul sells approximately 140 lakh litres of fresh 

milk per day, mainly in Gujarat, Delhi-NCR and 

Uttar Pradesh. Its dairy products are sold across 

the country. 

 

Milk to be 'integral' part of midday meal scheme soon 
Sep 7, 2020, 17:13 IST 

https://www.businessinsider.in/science/health/news/milk-to-be-integral-part-of-midday-meal-scheme-soon/arti-

cleshow/77978275.cms 
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ilk will soon be an integral part of 

the midday meal scheme to ensure 

proper nutrition to all students in 

government schools across the country, which 

is in tune with Prime Minister Narendra Modi's 

aim to make a malnutrition-free India. 

The Women and Child Development (WCD) and 

Education Ministries are working in a coordi-

nated way to meet the Prime Minister's vision 

of providing nutritious meals to the students in 

government schools. 

All the officials linked to the departments con-

cerned dealing with the policies have been di-

rected by both the ministries on the 3rd 

'Rashtriya Poshan Maah' to expedite changes in 

midday meal by including milk soon after the 

schools resume functioning with attendance by 

children. 

The Prime Minister had in 2018 launched 

'Poshan Abhiyaan'-- a robust scheme which has 

been playing an important role in eliminating 

malnutrition from the country. 

On this 'Poshan Maah 2020', Modi's govern-

ment planned to focus on an intensive cam-

paign across the country for the holistic nour-

ishment of children with severe acute malnutri-

tion, Union Home Minister Amit Shah said in a 

statement. 

In this regard, an official, requesting anonymity, 

told IANS that the Education Ministry may come 

up with a revised menu for midday meals 

scheme, that will include milk as an integral 

component. 

 

When will food adulteration come to an end in India? 
06 Sep 2020 03:12 PM (IST) 

https://news.abplive.com/videos/news/india-when-will-food-adulteration-come-to-an-end-in-india-parivartan-2-

1332337 

dulterants have become active on the 

occasion of the festival in India. Adul-

teration is being found in many food 

items including milk, ghee, oil. 

Most of the seized food items have shown the 

expiry date. Consumption of adulterated food is 

dangerous for everyone as it increases the im-

purities in the food. Do not always go for cheap 

food items but for the right ones. Eating adul-

terated food for a long time increases the risk of 

several diseases. It also decreases the nutri-

tional value of the food. 

 

Mission Milk has helped India make giant strides in dairying 
SEP 6, 2020 

https://dairynews7x7.com/mission-milk-has-helped-india-make-giant-strides-in-dairying/ 
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ext phase of National Dairy Plan aims 

to build and modernise 

milk processing infrastructure in organ-

ised sector Phase I of the National Dairy Plan 

(NDP-I), referred to as ‘Mission Milk —The Next 

Revolution’, implemented by the National Dairy 

Development Board (NDDB) during 2012-19, 

helped the country maintain its self-sufficiency 

in milk production in the post Operation Flood 

(OF) era. Phase III of OF (1970-96) had trans-

formed India from a milk-deficit nation to the 

world’s largest milk producer. 

The NDP was planned with a 15-year horizon 

with rollout in two phases. The first, NDP-I, 

launched in March 2012, aimed at ensuring sus-

tained growth in milk production by increasing 

animal productivity, for meeting the projected 

demand of 200-210 million tonnes (mt) of milk 

by 2021-22. The World Bank assisted NDP-I was 

implemented by NDDB in 18 major dairying 

States from2011-12 to 2018-19, with a total 

outlay of ₹2,242 crore. 

NDP-I covered scientific programmes in animal 

breeding and nutrition with 

the objective to enhance animal productivity. A 

nationwide High Genetic Merit bull production 

programme was launched to enhance the qual-

ity of frozen semen doses. Semen production 

infrastructure was strengthened along with bi-

osecurity measures. 

A model pilot artificial insemination delivery 

programme with Pashu Aadhaar was imple-

mented, which resulted in improving the con-

ception rate by 47 per cent. These breeding 

programmes improved the genetics and breed-

ing efficiencies of our milch animals. 

Balanced feed 

Another critical component of NDP-I was to en-

sure balanced feed for dairy 

animals through a Ration Balancing Programme 

(RBP) to demonstrate the 

benefits of feeding a balanced ration. About 29 

lakh animals in 33,374 villages were covered un-

der the RBP. It led to an about 12 per cent re-

duction in feed cost and an increase in farmers’ 

incomes. The RBP also resulted in methane 

emission reduction from dairy animals by 13 per 

cent, contributing to the government’s efforts 

to reduce greenhouse gas emissions. 

Under Fodder Development, activities covering 

securing, storing, enriching 

and conserving fodder were promoted. A net-

work of micro training centres 

with progressive farmers as trainers was set up 

to disseminate these techniques to other farm-

ers. Expanding and strengthening market access 

by establishing village-level milk procurement 

systems was instrumental in providing market 

access to milk producers. More than 16.8 lakh 

milk producers in about 52,000 villages were 

covered and 4,100 bulk milk coolers were es-

tablished, which resulted in better milk quality. 

More than 29,000 automatic milk collection 

units were set up for ensuring milk quality and 

fairness and transparency in milk procurement. 

The Socio-Economic Survey of NDP-I carried out 

by the National Council of 

Applied Economic Research (NCAER) estimated 
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that the average annual 

income of a typical project household was 10 

per cent higher than non-project households 

and significantly higher at 38 per cent for the 

landless. NDP-I contributed to social inclusion of 

weaker sections and empowerment of women 

engaged in dairying. 

World Bank outcome rating 

According to the recently released ‘Implemen-

tation Completion and Result 

Report’ of the World Bank, the economic rate of 

return (ERR) was estimated at 60 per cent as 

compared to ex-ante ERR of 23 per cent. The re-

port lauds the achievement of the physical and 

financial targets of NDP-I. The World Bank has 

given the highest outcome rating to NDP-I in its 

report. 

NDP Phase II will be a logical extension to han-

dle additional volumes of milk coming to the or-

ganised sector. 

Some components envisaged under Phase II of 

NDP have now been covered 

under the Dairy Processing and Infrastructure 

Development Fund (DIDF) and Animal Hus-

bandry Infrastructure Development Fund 

(AHIDF) schemes under the recently announced 

Aatmanirbhar Bharat Abhiyan. This will help 

build and modernise milk processing infrastruc-

ture in the organised sector. Growth in our milk 

production at over 6 per cent per annum over 

the last five years can largely be attributed to 

NDP-I. This growth momentum is likely to con-

tinue in the foreseeable future due to the im-

plementation of the Rashtriya Gokul Mission for 

breeding activities, DIDF and AHIDF. 

Temporary aberration 

The current situation of surplus milk in some 

States, leading to lower producer prices and ac-

cumulation of milk powder stocks, is at best a 

temporary aberration owing to market disrup-

tion due to the Covid-19 pandemic. 

Dairy development has not been uniform across 

the country. The eastern, north-eastern States 

and aspirational districts in particular have 

lagged behind. 

In order to ensure inclusive growth in milk pro-

duction and procurement, it would be neces-

sary to promote the creation of alternative pro-

ducer owned institutions in these areas where 

cooperatives are absent or weak. This will truly 

make our country self-reliant and self-sufficient 

in milk. 

(The author is Chairman, National Dairy Devel-

opment Board. Views expressed are personal) 
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eeping an eye on global demand for 

potato-based products, Banas Dairy is 

setting up a Rs 100-crore potato pro-

cessing unit in North Gujarat that will take on 

established brands like McCain Foods India Pvt 

Ltd and Hyfun Foods in their backyard. 

The unit that will have an annual capacity to 

process 50,000 metric tonnes of potatoes will 

focus on producing French fries and 12 other 

potato products for both domestic and interna-

tional markets in the South-East Asia. “The civil 

work for the project has already begun. Machin-

ery for the plant will be imported from Nether-

lands and we have targeted to begin production 

by October 2021,” said Kamraj Chaudhary, 

Managing Director of Banas Dairy which collects 

70 lakh litres of milk daily and describes itself as 

“Asia’s biggest milk producer.” 

The manufacturing unit is being set up near 

Diyodar in Banaskantha district of North Gujarat 

which is a hub for potato farmers. “Not only is 

North Gujarat a potato growing region, there is 

a lot of demand globally for potato products like 

French fries. We recently, exported some of the 

products including French fries to Mauritius, 

Malaysia and Singapore,” Chaudhary added. 

Banas Dairy — which is one of the 18 coopera-

tive unions under the Gujarat Cooperative Milk 

Marketing Federation (GCMMF) — currently 

procures 7,000 metric tonne of potatoes from 

500 odd farmers and manufacturers potato-

based products at a hired unit in North Gujarat. 

Couple of years ago, Banaskantha had pipped 

Uttar Pradesh’s Agra to become the country’s 

largest potato producing district. Even the qual-

ity of potatoes grown by farmers in the state 

are superior. Though Gujarat grows only 10 per 

cent of total potatoes produced in India, it ac-

counts for 27 per cent of potato exports. 

For every kilogram of French fries, two kilo-

grams of potatoes are needed. The 9 mm (milli-

metre) French fries are usually exported, while 

the smaller 6mm is consumed in the domestic 

market. The hired potato processing unit also 

manufacturers Veggie stix, burger patties, aloo 

tikka and potato wedges. These ready to cook 

and serve potato products are currently being 

marketed under the brand “Amul Happy 

Treats.” 

“At present we do not have our own unit and so 

there are some concerns regarding quality. 

Once the new unit comes up, we will not only 

improve quality, but will be able to procure 

more potatoes from farmers through contract 

farming,” the managing director of Banas Dairy 

said. 

Banas Dairy is getting a subsidy of Rs 21 crore 

from the Union Ministry of Food Processing In-

dustries for setting up this unit which is 90-odd 

kilometres from Mehsana where similar potato 

processing units of McCain and Hyfun Foods, 

operate. “Our biggest advantage is Amul’s exist-

ing logistics and marketing network. We are al-

ready providing potato seeds at Rs 2 less a kilo-

gram than those provided by private players in 

Banaskantha,” Chaudhary added. 
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Dairy - Lower milk procurement prices - ICICI Securities 
2020-09-04 

https://www.equitybulls.com/admin/news2006/news_det.asp?id=273511 

holesale milk prices declined 0.2% in 

Aug'20 (First MoM decline after 

Dec'19) due to (1) lower milk pro-

curement prices, (2) Higher SMP inventory in In-

dia and lower global SMP prices and (3) begin-

ning of flush season. Milk procurement prices 

continue to decline with lower demand from 

HoReCa, Value added products and commence-

ment of flush season. Dairy companies were 

supposed to raise prices in H1FY21 but we ex-

pect them to further defer the price hike con-

sidering lower procurement prices. We also be-

lieve there is possibility of subsidy announce-

ment by Government to arrest the decline in 

milk procurement prices. We have a BUY rating 

on Heritage Foods with a target price (TP) of 

Rs370 (15x FY22E) and HOLD on Hatsun Agro 

with a TP of Rs650 (43x FY22E). 

- Wholesale prices correct on MoM basis: 

Wholesale milk prices were 0.2% lower MoM. 

The prices have corrected (MoM basis) after 

Dec'19 and key reasons are (1) lower demand 

from HoReCa, (2) Huge inventory of SMP in In-

dia and (3) beginning of flush season. However, 

wholesale milk prices are still up 7.6% YoY due 

to (1) Price hikes (c.5%) by dairy companies in 

Feb'20 and (2) supply chain disruption. 

- Correction in global SMP prices: The global 

SMP prices have corrected from US$3,036/MT 

in Jan'20 to US$2,608MT in Aug'20. We believe 

correction in global SMP prices may lead to cor-

rection in SMP/ milk prices in India. However, 

INR depreciation of ~5% will arrest the impact 

of correction in global SMP prices. 

- Milk procurement prices remains under pres-

sure: Milk procurement prices continue to be 

under pressure with lower demand for value 

added products, lower off-take by HoReCa seg-

ment, and commencement of flush season. We 

expect milk procurement prices to dip further 

with potential decline in demand due to re-

gional lockdowns and increased productivity 

during flush season. 

- Possibility of subsidy on milk: Considering 

steady decline in milk prices, we expect the 

Government to announce subsidy on milk. The 

co-operatives initially halted the decline in milk 

prices by purchasing additional milk. However, 

as they have excess SMP inventory, we believe 

the subsidy may get announced. 

- Pricing action could be further deferred by 

dairy companies: Dairy companies had raised 

milk selling prices by 10% in FY20 (5% in Jun'19 

and 5% in Feb'20). They were expected to raise 

prices again in H1FY21. However, considering 

the (1) deflation in milk procurement prices, (2) 

weaker economic outlook post lockdown, and 

(3) more regional lockdowns, dairy companies 

could further defer price hikes. 

- Impact on companies: We expect all dairy 

companies to benefit. As Hatsun and Heritage 

generate 60%+ revenues from liquid milk, they 

will benefit more. 

 

Capripox Virus infected 93000 cows in Maharashtra and now targeting Tamilnadu, AP in 

South 
SEP 4, 2020 

https://dairynews7x7.com/lumpy-skin-disease-infected-93000-cows-in-maharashtra-and-now-targeting-ta-

milnadu-ap-in-south/ 
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UMPY Skin Disease (LSD) is an infectious 

viral disease of the cattle and bovine an-

imals. It is fast spreading in some dis-

tricts of Vidarbha and Marathwada, creating 

panic among dairy farmers. The state Animal 

Husbandry department, so far confirmed 

93,252 cases of the Capripox virus infections in 

the state. It was first detected in the state in 

Gadchiroli district in April and have been rec-

orded in the state. 

The virus causes the development of stiff, 

round, cutaneous nodules of 2-5 cm in diameter 

on the skin of animal. Besides this it causes fe-

ver, lesions in the mouth and reduced milk pro-

duction. The virus strain currently active is said 

to have about 20 percent morbidity and about 1 

percent mortality rate. Maharashtra state has 

launched a vaccination programme. 

Buffaloes are getting less affected than the 

cows 

The virus is not zoonotic and doesn’t infect hu-

mans through consumption of milk or meat. 

Though it affects the cow and buffalo, however, 

infection in the latter has been found to be min-

imal. 

As per the state Animal Husbandry department, 

Chandrapur is the worst affected with 50,419 

cases. It is followed by Nagpur with 12,296 

cases so far. Other affected districts in Vidarbha 

are Gondia (8,150), Vardha (3,598) and Gadchi-

roli (1,358). In Marathwada, the disease has 

been detected in Nanded (13,136) and Parbhani 

(2,182) . It is in considerable proportion with a 

sporadic spread in several other districts. 

Of the 93,252 animals infected so far since 

April, 67,035 have recovered following medical 

intervention. 

Massive Vaccination Program 

Dr Devendra Jadhav, deputy commissioner of 

Animal Husbandry (Disease Control), said the 

department has launched a massive vaccination 

programme . So far 1.52 lakh animals were in-

oculated with Goat Pox vaccine. 

“Soon after the detection in Chandrapur, we 

had started a vaccination programme in Chan-

drapur, Gadchiroli and Nagpur. We have 4.5 

lakh vaccination doses available with us. When-

ever an infection is detected, we are sending 

the vaccine to inoculate the healthy animals to 

contain the spread,”. 

“Since the virus spread via insects, it’s very im-

portant that the sheds are kept insect-free. The 

animals can be massaged with insect repellents. 

Apart from this, affected animals have to be 

kept away from healthy ones and should not be 

taken away for grazing. Also, once an infected 

animal is found, cattle in a five-km radius should 

be inspected and inoculated,” said Jadhav. 

L 



The outbreak detected outside Maharashtra 

also 

The latest outbreak of the disease was detected 

in Mayurbhanj and Bhadrak in Odisha in No-

vember 2019. In January this year, cases were 

reported from Alappuzha, Kollam and 

Pathanamthitta districts of Kerala. 

A large number of cattle in several parts of Chit-

toor district have contracted the ‘lumpy skin 

disease’. This is causing concern among the 

dairy farmers. 

The officials say that the infection has spread 

into the district from the neighboring districts of 

Tamil Nadu. It happened through migration of 

cattle and their disposal at cattle fairs. 

An estimated 500 cattle from the western man-

dals like Somala, Sadum, Pakala and Pulicharla 

have been affected by the disease. Which is 

causing high fever in the animals, along with 

drop in the milk production. 

Dairy farmers say that the cattle are developing 

rashes, lumps in their udder and neck and high 

fever. The incidence of the disease has also 

been reported in some eastern mandals too. 

Mosquitos also play vectors 

Animal Husbandry Joint Director S. Venkatrao 

said the disease should be treated with care 

and the field staff are on the job to educate the 

farmers on this. “This disease has come to Chit-

toor from Tamil Nadu. Mosquitoes play vectors 

for the disease. The infected cattle develop high 

fever and fatigue. To prevent its spread, cattle 

sheds should be protected from mosquitoes. 

Though the mortality rate is rare, neglect may 

lead to complications,” he said. 

Allaying the fears that the disease might spread 

to humans, the Joint Director said no scientific 

evidence supports to such claims. He said the 

dairy farmers should contact the field staff of 

the Animal Husbandry Department and seek ad-

vice. “We are planning awareness camps in the 

affected mandals,” said Mr. Venkatrao. 

As reported in The Indian Express and The 

Hindu 

 

 

 

 

 

 

 

Regulations To Fortify Processed Foods Soon: FSSAI 
04 September, 2020 

http://www.businessworld.in/article/Regulations-to-Fortify-Processed-Foods-Soon-FSSAI/04-09-2020-316513/ 

he Food Safety and Standards Authority 

of India (FSSAI) will soon be coming out 

with regulations to fortify processed 

foods including cereals, bakery products, buns, 

breads, biscuits, pasta, noodles, etc.—basically 

commodities for which wheat or rice is used as 

a base. Inoshi Sharma, Director, FSSAI said that 

an overview of the food safety is need of the 

hour and FSSAI is soon coming up with regula-

tions on how processed food can be fortified. 

Sharma was speaking at a webinar on 'Tackling 

the Impact of COVID-19 on Micronutrient Defi-

ciencies through Food Fortification' organized 

by FICCI in collaboration with World Food Pro-

gramme and DSM India.   

“As of now, five staples-salt, oil, milk, flour and 

rice are being fortified. The FSSAI in the process 

of passing a regulation for processed foods and 

the industry would be happy to know that very 

soon we would be coming up with regulations, 

whereby cereals, bakery products, buns, 

breads, biscuits, pasta, noodles, etc., commodi-

ties consumed by the people for which wheat 
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or rice is used as a base for creating, can also be 

fortified. The need for research is very im-

portant and we need to figure out how we can 

adopt the process of fortification effectively,” 

Sharma said.     

She said it is time for the industry to come for-

ward and promote fortification with +F brand 

products and spread consumer awareness. “The 

only condition we have put for processed food 

is that they should not be HFSS-high in fat, salt 

and sugar. If they do not fall in this category, all 

other processed food can be fortified,” Sharma 

added.    

Sharma said that while on one hand it is im-

portant that the government push forward the 

programme through PDS and other measures, it 

is also important that the industry adopts these 

fortification programmes and adds fortificants 

so that awareness for health benefits of forti-

fied products is created among people.    

“The regulations are very simple,” she said. 

“The amount of fortification, which is added, is 

restricted to 30-50 per cent of the RDA. So, if 

there is a concern that by consuming a lot of 

fortified products, it might lead to toxicity lev-

els, we want to assure that all that has been 

taken care of. These regulations are passed only 

after a scientific pattern has gone through 

them,” added Sharma.    

While emphasizing the need for fortification 

from a policy perspective, Sharma said that a 

proposal for mandatory fortification of oil and 

milk, encouraging processed food manufactures 

to undertake fortification, training of staff on 

food fortification, retail expansion for availabil-

ity of fortified staples and checking and sam-

pling of premix quality were some of the crucial 

key pointers and way forward. “We are making 

sure that slowly the process of fortification be-

comes mandatory,” she further added.    

Speaking at the event, Maaike Bruins, Lead Sci-

entist F&B/NI NSA Global, DSM said that the 

COVID pandemic has been undermining nutri-

tion across the world, especially in the low-in-

come and middle-income countries and has ag-

gravated malnutrition across these countries. 

“This is an opportunity for fortified staple foods 

such as rice or wheat flour to be included in the 

food-based safety net as part of COVID-19 re-

sponse. Integrating fortified foods as part of 

safety nets in COVID-19 response can support 

resilience among most vulnerable of popula-

tion,” she added.  

Purnima Menon, Senior Research Fellow, Inter-

national Food Policy Research Institute, said, “In 

India, the context for fortification is both what 

happens in the foods that go in the private mar-

kets also, very substantially, what happens to 

foods & products that go in the public pro-

grams. There is a need to invest in understand-

ing the implementation research and factors af-

fecting its impact and outcome.”  

Shariqua Yunus, Nutrition Specialist, World 

Food Programme, said, “Food fortification is an 

intervention that hasn’t been tried consistently 

or at scale apart from a few pilot efforts in the 

past few years.” Ms Yunus also added that a Na-

tional Level policy now needs to be translated 

into state level actions and there is a need for 

an assured market for the private sector. “There 

is an overarching need to have laboratories ac-

credited to take micronutrient analysis of forti-

fied food,” she said. 

Rajesh Kumar Sahetiya, Senior Business Direc-

tor, South Asia, DSM Nutritional Products, said, 

“We need to provide access to safe, healthy and 

affordable nutritional solutions, which can opti-

mize nutritional levels of all communities.” 

 

 



Mother dairy tightens its seat belt to explore over 4 billion USD unorganised Paneer mar-

ket 
SEP 3, 2020 

https://dairynews7x7.com/mother-dairy-tightens-its-seat-belt-to-explore-over-4-billion-usd-unorganised-paneer-

market/ 

 
other Dairy just announced its latest 

campaign for its brand of packaged 

paneer. The campaign has been 

launched with a specific purpose to position the 

leading dairy brand’s packaged paneer. It posi-

tions their dairy item as a hygienic alternative to 

the unpacked loose variants sold in the unor-

ganised market. 

Every Indian milk consuming household (apart 

from vegans, of course) probably has its fair 

share of experience with paneer. The ingredient 

has quite a few traditional Indian dishes built 

around it, say, Shahi Paneer, Palak 

Paneer or the famous Paneer Tikka Ma-

sala. While this high level of consumption brings 

a lot of opportunity, the segment also has a 

unique set of challenges. 

Paneer is Over 4 Billion USD market 

The biggest among them is the low barriers to 

entry in the category. Sanjay Sharma, business 

head – dairy products, Mother Dairy Fruit & 

Vegetable, tells afaqs! that the paneer market 

in India was valued at around Rs 31,680 crore 

(or Rs 316.8 billion) in 2019, with the unorgan-

ised sector accounting for around 90 per cent 

(of it). The organised paneer market is esti-

mated to grow at a CAGR of around 21.6 per 

cent during 2020-25. 

Paneer is made by adding ‘food acids’ (like 

lemon juice, vinegar, etc.) to hot milk to sepa-

rate the curd from whey. The curd is then 

drained and pressed in fine cloth to make a 

paneer block. Apart from the DIY method, 

paneer is mostly sold in local sweet shops by 

small dairies. 

In organised retail, paneer is either sold in plas-

tic packs or in cans by brands like Ajanta and 

Amul. Loose or khula paneer sells for Rs 60-70 

per 250 grams and packed paneer at Rs 65-70 

for 200 gms. Cans are sold at Rs 110-120 for 225 

gms. 

Packaged options are being preferred 

“We have witnessed over the years that various 

categories like atta, oil, dahi, etc., which used to 

be consumed in loose format, are now being 

consumed in packages. This transition has hap-

pened over the last 10-20 years. Packaged op-

tions are being preferred, especially in the ur-

ban markets. Such an immense transformation 

for a category like paneer was out of place. 

Also, in the current situation, we have wit-

nessed consumers opting for packaged food 

due to the uncertainty looming over outside 

food,” says Sharma. 

The campaign is aimed at driving awareness 

about the benefits, hygiene and safety aspect 

associated with packaged paneer, and to posi-

tion it as a strong alternative to the loose vari-

ants. Veteran actor Neena Gupta is the face of 

the campaign. 

It is worth noting that Gupta has recently cap-

tured space on the Internet for her role in the 

new Netflix series ‘Masaba Masaba’. The series 

is about her daughter Masaba Gupta. 

Paneer in two varieties 

Mother Dairy currently offers two variants of 

packed paneer – Classic Paneer (green pack) 

and Ultimate Paneer (red pack). Both the vari-

ants come in a pack size of 200 gms each. The 
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consumer pack size of 200 gms has been devel-

oped keeping in mind the quantity apt for serv-

ing one meal for a family of 3-4 members. 

The campaign is targeted at individuals (both 

male and female) in the age group of 25-40 

years. The product’s target group spans across 

both adults (and young adults), covering pro-

files such as working professionals, housewives, 

etc. 

Starting August 31, the month-long campaign 

will be showcased over digital and radio medi-

ums, including the brand’s social media pages. 

Mother Dairy’s biggest markets comprises Delhi 

NCR and key cities of North India. The brand is 

also present in select towns of East, West and 

South India, covering cities like Mumbai, Kol-

kata, Pune, Hyderabad, Bengaluru, etc. Plans 

are in place to further expand its reach by 

strengthening distribution in existing, as well as 

newer markets. 

The paneer packs are available at the com-

pany’s own network of over 1,800 milk booths 

in the Delhi NCR region. They are also sold via 

local general trade outlets, modern retail stores 

and e-commerce platforms. 

Paneer is a better option for protein 

We asked Sharma if the changing dynamics in 

consumption of non-vegetarian food affects the 

sale of paneer. He responds in affirmative, say-

ing, “Like in the COVID duration, we did experi-

ence influx in our packaged paneer with con-

sumers opting for dairy-based protein over 

meat-based protein. Also, in certain cases, 

dairy-based protein is more price competitive 

over meat-based protein.” 

Sharma reveals that the brand generally sees a 

spike in paneer consumption during winters, es-

pecially in markets across North India. 

“This year, however, has been an exception 

with summers too seeing a huge surge in de-

mand for our packaged paneer. In regional 

terms, North India has been leading the con-

sumption for the category, but other regions 

too have shown strong growth,” Sharma signs 

off. 

This report is from the interview of Mr Sanjay 

Sharma with afaqs. 
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alanpur-based Banas Dairy opened its 

first bio–CNG refuelling outlet last week, 

after it began generating bio–CNG from 

dung. The dairy has begun selling this CNG at Rs 

50 a kg, . This price is lower than the prevailing 

market rate for the fuel. The first bio–CNG out-

let became operational last week, 

“We have made a 100-member team consisting 

graduates from the Indian Institute of Technol-

ogy (IIT), Indian Institute of Management (IIM), 

Banaras Hindu University (BHU), and Institute of 

Rural Management, Anand (IRMA) to work on 

this project,” said Chaudhary who is also a sen-

ior BJP leader. 

The Banas Dairy procures milk from these vil-

lages and has an idea of the number of cattle 

each farmer owns. In the morning, tractors 

equipped with weighing scales visit each farmer 

and collect cow dung after weighing them. 

These tractors make 14-15 trips daily to the bio-

gas plant. “The money is transferred to their 

bank accounts in 15 days . It is like the same 

way we do it for the milk procured from them. 

We began collecting cow dung from May 20 and 

we have already paid more than Rs 7 lakh to the 

farmers,” says Priyank Mehta, executive engi-

neer working on this project. 

A real gift post pandemic for the farmers 

The Banas Dairy had begun the project in Febru-

ary but had to shut it down due to the pan-

demic. “We restarted it only in May. Usually, 

the methane emanated from cow dung dis-

perses into the atmosphere and harms it. Our 

attempt through this project is to tap it and 

convert it into fuel,” Mehta said. 

Once the cow dung reaches the biogas plant, it 

is mixed with water in 1:1 ratio for two-three 

hours and then fed into a digester which is a 

closed tank where the mixture is kept for 35 

days in absence of oxygen. Then the liquid and 

solid part of this mixture is separated and are 

used as fertilizers. Meanwhile, the gas ema-

nated from the digester is collected in large bal-

loon- shaped tanks. This gas is purified in a 

plant where carbon dioxide, hydrogen sulphide 

and other gases are removed. About 95-97 per 

cent of the remaining gas will be methane. This 

gas is then compressed and sold as CNG. 

“We do not transport it as our dispenser which 

can feed 100 vehicles a day is just 50 meters 

away from the biogas plant,” Mehta added. 

Banas Dairy chairman Shankar Chaudhary said 

that the biogas plant was ready to dispense 

CNG and will be inaugurated in the coming 

weeks. 

“We are also researching to see if tractors could 

be run using this CNG. This could turn out to be 

a boon for this region where the main source of 

income is agriculture,” he added. 

As reported in Ntional dailies “TOI and The In-

dian express 

 

P 



Milma launches ‘spiced’ milk to boost immunity 
Sep 03, 2020 

https://timesofindia.indiatimes.com/city/thiruvananthapuram/milma-launches-spiced-milk-to-boost-immunity/ar-

ticleshow/77897919.cms 

HIRUVANANTHAPURAM: Milma has 

launched two new products and Milma 

golden milk and Milma golden milk mix , 

that are spiced with ginger, turmeric and cinna-

mon . They would provide high nutritional value 

and also boost immunity. 

The products have been launched with the as-

sistance of Indian Institute of Spices Research, 

Kozhikode, that found that the bio-actives in 

the spices, if properly segregated and mixed 

with proteins in pure milk, would help boost the 

immunity. 

The products were launched here by forests, 

wildlife, animal husbandry and diary develop-

ment minister K Raju, agriculture minister V S 

Sunil Kumar, KTDC chairman and former 

speaker M Vijayakumar and Milma chairman P 

A Balan. 

Raju said that the products will be of major re-

lief to both the dairy as well as spices farmers, 

and the products are also the need of the hour. 

The minister also said that the state currently 

produces 94% of the milk consumed by it, and 

the Malabar region of Milma plays a crucial role 

in it. 

Agriculture minister Sunil Kumar said that the 

state is fast moving towards a self-sufficient 

state in terms of milk production, and Milma is 

playing a key role in it. He said that it is through 

boosting the immunity that pandemics like 

Covid-19 should be contained, and the latest 

products from Milma will help in achieving the 

goal. 

Meanwhile, Milma registered a record sale in 

the three days of Pooradam, Uthradam and 

Thiruvonam days that fell on August 29, 30 and 

31, respectively. Milma sold 61 lakh litres of 

milk and seven lakh litres of curd on these three 

days. In order to ensure sufficiency of milk on 

these days, Milma had mobilised milk from Kar-

nataka and Tamil Nadu in addition to mobilising 

milk from the dairy farmers in the state. 

 

Sanjiv Puri reshaping ITC for the new normal 
Sep 02, 2020 

https://timesofindia.indiatimes.com/business/india-business/sanjiv-puri-reshaping-itc-for-the-new-normal/arti-

cleshow/77883232.cms 

EW DELHI: From investing heavily in 

R&D to develop innovative notebooks 

for children to launching a slew of 

dairy products under the Aashirvaad brand, ITC 

chairman & MD, Sanjiv Puri is banking on brand 

extensions across the company’s entire portfo-

lio to push profitability and maintain growth 

trajectory. 

After value addition, for instance, ITC’s noodles 

brand, Yippee grew over 50% during the lock-

down, its Savlon portfolio grew five times that 

of last year and staples convenience foods and 

health & hygiene products, representing around 

75% of the FMCG portfolio recorded a growth 

of 34% in the first quarter. 

“ITC launched 40 products during the lockdown 

and the momentum is set to continue,” said a 

senior industry executive, who did not wish to 

be quoted. “The idea is to quickly expand the 

portfolio of 25 mother brands by launching new 

products and consolidating the existing portfo-

lio.” 

ITC extended the Aashirvaad brand to include 

ghee, pouch milk, paneer, pouch curd and lassi 

and launched them in select markets. The Sav-

lon brand has now been extended to surface 

disinfectant spray, disinfectant and cleaner 

T 

N 

https://timesofindia.indiatimes.com/city/thiruvananthapuram/milma-launches-spiced-milk-to-boost-immunity/articleshow/77897919.cms
https://timesofindia.indiatimes.com/city/thiruvananthapuram/milma-launches-spiced-milk-to-boost-immunity/articleshow/77897919.cms
https://timesofindia.indiatimes.com/business/india-business/sanjiv-puri-reshaping-itc-for-the-new-normal/articleshow/77883232.cms
https://timesofindia.indiatimes.com/business/india-business/sanjiv-puri-reshaping-itc-for-the-new-normal/articleshow/77883232.cms


multi-purpose products, hand sanitizers, soaps 

and body wash and wipes. 

“The pace of innovations in the FMCG business 

has stepped up significantly. There were 60 new 

launches with clear value-additions in FY20 

alone,” said Richard Liu, consumer analyst at JM 

Financial Institutional Securities. 

“FMCG apart, there is an enhanced focus on 

value-addition in some of the other segments as 

well and a few such examples are value-added 

paperboards in plastic substitution space and an 

extremely differentiated frozen foods range in 

the agribusiness segment,” he added. 

The company’s Farmland brand, which only had 

varieties of potatoes and apples, now includes a 

wide range of frozen vegetables, such as, corn, 

peas, mixed vegetables, tinda and pointed 

gourd. Its paper boards business has diversified 

to include substitutes for single-use plastics in 

the food service segment and a biodegradable 

series, launched as an alternative to plastic 

coated containers and cups. 

“The cigarette business has its challenges given 

the steep tax hikes. But the company has been 

opportunistic since the time Puri took over. The 

focus is back on FMCG, innovation and execu-

tion and given the pace of launches, the com-

pany is set to grow faster than the industry,” 

said H Nemkumar, head of institutional equi-

ties, IIFL Capital. 

ITC’s FMCG brands clocked an annual consumer 

spend of Rs 19,700 crore during the year, up 

from Rs 18,000 crore in 2019 and Rs 16,000 

crore in 2018. 

 

 

Setback to BJP in Gujarat as Congress sweeps Amul Dairy polls 
1 Sep 2020, 11:25 AM 

https://www.nationalheraldindia.com/india/setback-to-bjp-in-gujarat-as-congress-sweeps-amul-dairy-polls 

n a setback to the ruling BJP in Gujarat, 

Congress swept Amul dairy elections, win-

ning eight out of 12 seats in the elections to 

the board of directors representing the 11 

blocks of the Kaira District Cooperative Milk 

Producers Union Limited, popularly known as 

Amul Dairy. 

The elections were held on Saturday after the 

stipulated period of five years. Despite, BJP 

govt’s effort to defeat Congress, Ramsinh Par-

mar along with Congress MLA Rajendrasinh Par-

mar managed to secure victory for the grand 

old party in one of the most prestigious brand’s 

union in India. 

BJP MLA from Matar Kesarisinh Solanki lost to 

Congress’ Sanjay Patel, who had contested 

against him in the 2017 Assembly polls. Con-

gress MLA from Anand Kanti Sodha Parmar won 

with 41 votes while Borsad MLA belonging to 

Congress, Rajendrasinh Parmar, who is also the 

vice-chairman of Amul, won the Borsad-Anklav 

seat. 

 

 

 

 

 

Motivator India wins media mandate for MilkLane 
Sep 1, 2020 12:19 PM 

https://www.exchange4media.com/announcements-news/motivator-india-wins-media-mandate-for-milklane-

107246.html 
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otivator India today announced it 

has won media mandate for milk col-

lection and supply platform, 

MilkLane. This relationship will start from han-

dling launch of the brand Nutrinos. Motivator 

India will manage offline and online media for 

MilkLane. 

Commenting on the appointment, Vivek 

Sharma, Marketing Lead, MilkLane Dairy Ser-

vices Private Limited said, “Nutrinos is creating 

a new RTE product category with fortified dairy 

products with a focus on growth and develop-

ment of kids. The mandate is interesting and 

niche – with Motivator’s expertise in developing 

new brands and their varied portfolio of clients, 

they align well with our strategic marketing 

tasks. We have our work cut out for us in estab-

lishing the Nutrinos brand in the market as the 

most loved trusted and loved dairy brand in In-

dia.” 

Speaking on the win, Mausumi Kar, Managing 

Director – Motivator, India said, “We are de-

lighted to partner with MilkLane as they set up 

to redefine the dairy supply chain, delivering 

high quality, toxin-free milk at scale to consum-

ers. With Motivator’s expertise and proven 

track record of working with businesses, espe-

cially emerging brands pivoting their trajectory 

from start up through scale up, this promises to 

be a mutually fulfilling association. We are privi-

leged by this opportunity and look forward to 

play our part with gusto, in MilkLane’s brand 

journey.” 

Speaking on new partnership Rajiv Khurana, 

Chief Growth Officer, Motivator India said, “Our 

team is thrilled to partner with MilkLane which 

is committed to supply high-quality dairy prod-

ucts, PAN India. In this mutually beneficial part-

nership, we ensure that with our expertise in 

scaling up businesses we will create awareness 

on Nutrinos as a market leader in providing nu-

trition and good health. Looking forward to this 

new journey with the MilkLane team 

 

Pride of Cow Single Origin ghee launched at Rs 1500 per liter 
SEP 1, 2020 

https://dairynews7x7.com/pride-of-cow-single-origin-ghee-launched-at-rs-1500-per-liter/ 

 
arag Milk Foods Ltd, launched Pride of 

Cows ‘Single Origin Ghee’ made from 

Pride of Cows milk on Aug 31. Parag is a 

leading dairy FMCG Company with popular 

brands like ‘Gowardhan’, ‘Go’, ‘Pride of Cows’, 

and ‘Avvatar’, . 

Pride of Cows Single Origin Ghee is made to 

achieve the perfect balance of aroma and 

smooth texture. It is being done to ensure so 

that the consumers experience all the goodness 

of ghee. Single origin makes this ghee differenti-

ated from all other ghee in the market . The 

company is confident that their consumers will 

enjoy the natural flavour of this premium qual-

ity ghee . The product promises Taste that is 

distinct, Texture which is smooth and Aroma 

which is perfect. 

Speaking on the occasion, Mr. Devendra Shah, 

Chairman, Parag Milk Foods Ltd said, “Pride of 

Cows’ foray into the branded ghee market is a 

natural extension of the premium category in 

our dairy portfolio. It is yet another step to-

wards consolidating our position as a leader in 

the Farmto-Home dairy concept. 

Single origin ghee for healthy lifestyle 

Post the success of the Pride of Cows Milk, we 

have also witnessed a tremendous response to 
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the recently launched Pride of Cows Curd and 

are very confident that our Pride of Cows Single 

Origin Ghee will also see the same love and ac-

ceptance from our esteemed consumers. With 

this launch, we aim to offer consumers a wider 

range of dairy products under the premium cat-

egory.”  

The Pride of Cows brand is targeted towards 

consumers who believe in leading a healthy life-

style . This lifestyle is guaranteed through the 

consumption of natural and pure products. The 

Pride of Cows Single Origin Ghee is available in 

1 litre & 500 ml priced at Rs. 1,500/- and Rs. 

780/- respectively. The product would initially 

be made available to our consumers of Pride of 

Cows under a subscription model and later 

rolled out to select outlets as well as e-com-

merce platforms. 

Ghee made using slow cooking method 

Pride of cows manufactures ghee using fresh 

and wholesome cream made from pure, high 

quality Pride of Cows Milk . This cream is cul-

tured and produced using a slow-cooking 

method at our own Bhagyalakshmi Dairy Farm. 

The product has been developed by adopting 

the special multi-phase clarification cum granu-

lation process . The process is standardized at 

our own R&D center to develop the product . 

The product is characterized by a unique combi-

nation of purity, taste, granulation and the 

golden yellow colour . This color is characteristic 

of cow ghee. Prior to Pride of Cows ITC Aa-

shirwad ghee also launched its ghee using a pa-

tented slow cooking process. 

Shares of Parag Milk Foods Ltd was last trading 

in BSE at Rs.105.55 as compared to the previous 

close of Rs. 113.75. The total number of shares 

traded during the day was 117939 in over 2082 

trades. 

The stock hit an intraday high of Rs. 116 and in-

traday low of 103.3. The net turnover during 

the day was Rs. 12680939. 

Source Equitybulls 
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Bangladesh far behind in milk consumption 
September 14, 2020 

http://www.dailyindustry.news/bangladesh-far-behind-milk-consumption/ 

bu Sazzad: Bangladesh is still far be-

hind the milk consumption compared 

to the global consumption, posing seri-

ous health risk creating huge nutrition crisis. Ex-

perts have underscored the need for undertak-

ing holistic measures to increase the milk pro-

duction to make a healthy nation. 

The global per capita milk consumption is 108 li-

ters per year while it is only 9.97 litre in Bangla-

desh. 

According to latest Household Income and Ex-

penditure Survey (HIES) data, the per capita per 

day milk consumption was 33.7 ml in 2010 and 

32.4 ml in 2005. The HIES data is indicating that 

the per capita milk consumption is gradually de-

clining in Bangladesh. Even, the milk consump-

tion rate in Bangladesh is far behind the neigh-

boring countries. The per capita milk consump-

tion rate of India is 68.7 liters, followed by 41 li-

ters for Nepal, 79 liters Maldives and 159 liters 

in Pakistan. In this backdrop, Finland is main-

taining highest milk consumption at around 

430.76 liters, while it is 234.49 liters for Aus-

tralia, 232.20 for United Kingdom, 209.30 liters 

for USA, 163.57 liters for Russia, 137.25 liters 

for New Zealand, 132.66 litters for United Arab 

Emirates and 55.75 litters for South Africa. 

Meanwhile, there is contradiction between gov-

ernment data and private sector data on milk 

production in Bangladesh. According to Depart-

ment of Livestock (DLS), Bangladesh produces 

9.4 million tons of milk against the requirement 

of 15.04 million tons. On the other hand, Inter-

national Farm Comparison Network (IFCN) data 

disclosed that total milk production in Bangla-

desh stands at 8.08 million tons. As per DLS and 

IFCN data Bangladesh is capable to meet only 

63 percent or 54 percent of the local demand 

respectively. 

A senior official of Bangladesh Bureau of Statis-

tics (BBS) said that Bangladesh imports 0.11 mil-

lion tons of milk from the overseas country to 

meet the local demand. The per capita milk con-

sumption decreased significantly in Bangladesh 

since 2005, he said adding that the per capita 

per day intake of milk is almost nine fold less 

than what the World Health Organization 

(WHO) recommends. WHO recommends, a per-

son should drink 250 ml or 250 grams of milk 

every day, to get the required amount of cal-

cium, and protein. 

Talking to Daily Industry, Bangladesh Dairy 

Farmers Association president Imran Hossain 

said, some 0.3 million dairy farms in the country 

and some 10.2 million people depend on farm-

ing. Bangladesh needs additional six million tons 

of milk to meet the local demand. Achieving 

self-sufficiency would be quite challenging for 

Bangladesh unless we take a holistic approach 

to increase milk production, he lamented. 

Around 350,000 dairy farmers across Bangla-

desh are struggling to survive concentrating 

COVID-19 pandemic. He urged the government 

for disbursing stimulus loan package for the 

farmers to increase the milk production in the 

country. “Dairy farms in the country are in a bad 

shape, so, the government should provide the 

cash incentive immediately to boost the pro-

duction level from the existing trend”, he 

added. 

Imports of powdered milk and dairy products 

add considerable costs and it’s estimated that 

the country imports more than 100,000 tons of 

powdered milk and dairy products, spending 

more than US$237 million, he added. 

So far, some three companies have plants to 

manufacture powdered milk but they tend to 

import the item from abroad for more profit, he 

mentioned. 

He urged the livestock minister and the secre-
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tary to take initiatives for processing the pow-

dered milk in the country which would help 

meeting the local demand as well as to saving 

foreign currency, 

According to physicians, milk is a great source of 

calcium and phosphorous required for healthy 

growth of bones and teeth, and an essential in-

gredient in growth and proper functioning of 

the body. 

Despite more than tripling production from 

FY08 to FY18, Bangladesh still faces a considera-

ble deficiency in the market, industry insiders 

said. 

 

 

How Trump's dairy deal with Canada is viewed in swing-state Wisconsin 
Sep 13, 2020 4:00 AM ET  

https://www.cbc.ca/news/world/wisconsin-dairy-canada-1.5718963 

alk to Wisconsin dairy farmers about the 

ground-shifting events in their industry 

and it's striking how rarely the new 

trade deal with Canada comes up. 

That might surprise anyone who's heard about 

the dairy liberalization in the new North Ameri-

can trade agreement — which gave U.S. pro-

ducers a bit more access to Canada's tightly 

controlled dairy market, and limited the Cana-

dian sector's ability to export dairy products to 

the U.S. — described as a major development. 

The 2018 deal has been characterized that way 

on both sides of the border: by Canadians un-

happy with the new NAFTA, and in the U.S. by 

President Donald Trump as he campaigns in 

Wisconsin, a key presidential election swing 

state and dairy-producing region. 

It could soon heat up again as a political is-

sue. The U.S. has hinted its first lawsuit against 

Canada under the new pact might involve 

dairy, as Democratic and Republican politicians 

have written letters accusing Canada of un-

fairly implementing the deal in a way that dis-

criminates against U.S. farmers. 

But right now, down on the farm, based on con-

versations with American dairy operators of dif-

ferent political stripes, trade with Canada ranks 

low on the hierarchy of priorities.  

America's huge dairy sector generates tens of 

billions in revenue each year and regularly deals 

with abrupt and brutal price swings that dwarf 

the few hundred million in new revenues ex-

pected from Canada. 

"It's a drop in the bucket," said Sarah Lloyd, a 

Democrat and dairy farmer who lives two hours 

west of Milwaukee, describing the new Cana-

dian market access. 

A third-generation dairy farmer near Kenosha, 

who voted for Trump in 2016 and said he prob-

ably will again, Dave Daniels, said the new pact 

might help the overall market a bit.  

But, "On my own bottom line it's probably not 

going to make a lot of difference," he said. 

Lloyd Holterman said he's heard detailed opin-

ions about this agreement in one place — in 

Canada, when he visits for dairy conferences. 

"They seemed to know more about it [in Can-

ada] than I knew. [Farmers there] were upset 

...  so I figured we probably got the better end 

of the deal," said Holterman, who prefers not to 

divulge his voting intentions  

"I don't know how big a deal it was, really. … 

That's a small [market in Canada]." 

Dairy farmers in Wisconsin have considerable 

political power this year. 

Why Trump needs Wisconsin farmers 

Wisconsin, a swing state, will be decided not 

just by whether Trump wins a majority of votes 

in the rural, milk-producing areas — as he al-

most certainly will. 

The other factor is whether Trump racks up 

enough of a lead here to offset his likely deficits 

in urban areas, like Milwaukee and Madison. 
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And the dairy deal with Canada is central to 

Trump's re-election message here. 

In speeches last month in different parts of the 

country, Trump promoted the new NAFTA as a 

turning point — he said, in one, that Canada 

used to take advantage of the U.S. when it 

came to dairy, "but not anymore." 

At the Republican convention, his daughter 

Ivanka described the president constantly ask-

ing about dairy when getting briefed on the 

NAFTA negotiations: "[He would say], 'Don't let 

down those dairy farmers I met in Wisconsin. I 

don't want them to like this deal; I want them 

to love it." 

Even if the Wisconsin farmers have limited ex-

pectations for the agreement, they do appear 

to like the fact a deal has been made. The in-

dustry is craving stability after a wild few years, 

and this pact helps in that regard. 

More than half of U.S. dairy farms shut down 

over the last two decades and 2018 and 2019 

were some of the hardest years on record. 

The destabilizing forces included a dramatic 

plunge in prices. Whole milk prices dropped 33 

per cent from 2014 to 2016, then remained low 

for years. Milk consumption has also declined. 

And there's never-ending pressure to keep 

growing, keep innovating — or die. 

"Highs, lows, highs, lows," said Daphne Holter-

man, Lloyd's wife, describing the unpredictabil-

ity of U.S. dairy prices. 

What the new NAFTA does 

American farmers were happy it set limits on 

Canadians' ability to sell protein powders on 

world markets: they argued that Canada was 

damaging the entire industry by dumping ex-

cess product at artificially low prices. 

That's the issue that first caught Trump's atten-

tion in 2017 when dozens of Wisconsin 

farms lost their contract with a processor who 

couldn't compete with what they perceive to be 

non-market Canadian rates. 

 

Promoting Traditional Milk Alternatives 
Sep 13, 2020 

https://www.lancasterfarming.com/farming/dairy/promoting-traditional-milk-alternatives/article_83543c2a-65e6-

5dd6-aab0-41912197f730.html 

hile on a recent visit to my local su-

permarket, I witnessed a fellow 

shopper purchasing a half-gallon of 

almond beverage. As I often do, I introduced 

myself and asked if she would mind telling me 

why she was not purchasing a dairy product, to 

which she replied, “My son cannot drink dairy 

products.” 

I asked her if there was a lactose problem and 

she told me that there was no issue with lac-

tose, but rather protein. Interestingly, I was 

standing directly in front of the milk case sec-

tion that housed A2 milk. 

Further conversation revealed that this shopper 

was not familiar with A2 milk, nor was she fa-

miliar with several items of ultra-filtered milk 

on the shelves and what they offered. I briefly 

shared with her that her son might be able to 

drink A2 milk and encouraged her to research it 

when she had time. 

This conversation bothered me. I hope it both-

ers you. What I have realized since is that we 

have, apparently, failed as an industry to de-

velop a comprehensive promotional program 

that is proactive in promoting our message — 

that dairy provides high levels of nutrients for 

all ages of individuals and we have products 

that accommodate unique dietary needs. 

It is not enough to promote traditionally pro-

cessed and whole milk products anymore. We 

must look at the reasons people are buying 

dairy alternatives and respond to those. Except 

for animal advocacy, which is such a politically 

charged issue, I think we can provide consumers 
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with research-based information to support 

them in at least considering a switch from alter-

natives to dairy. 

Recommendation 1.3 of the Pennsylvania Dairy 

Future Commission Report states, “The State 

and dairy industry should continue to support 

the ‘Choose Pa Dairy’ campaign, as well as the 

PA Preferred Program, as resources to com-

municate to consumers the importance of 

choosing fresh local milk and dairy products.” 

What does this mean from a practical stand-

point to each of us involved in the industry, sep-

arate from state efforts? 

How much do you know about the process of 

ultra-filtration of milk? Do you understand the 

difference between lactose free milk and ultra-

filtered milk? I didn’t know until I investigated 

the differences, but until now I have rarely 

touted their benefits for those with dietary is-

sues. 

Lactose free milk starts with regular milk and is 

made by one of two processes. Some manufac-

tures add lactase, the enzyme that breaks down 

lactose (milk sugar) into two simple sugars, glu-

cose and galactose. It has nearly the same taste, 

texture and nutrient availability as regular milk, 

although some consumers have reported that it 

tastes slightly sweeter. The second process in-

volves filtration to remove the lactose entirely. 

The filtration process involves passage of regu-

lar milk through a thin membrane, separating 

some of the water and lactose and leaving the 

other components in the milk. What is left be-

hind is a lactose free milk that is higher in pro-

tein and calcium and has half the carbohy-

drates. It is generally considered to have a 

creamy and rich taste. Many consumers say the 

nonfat version of ultra-filtered milk tastes bet-

ter than traditional nonfat milk. 

If an individual tries lactose free milk and con-

tinues to have digestive or other issues, the 

problem could be a reaction to milk protein. 

There are two main types of milk proteins, A1 

and A2. 

A1 protein is the protein found to create allergic 

reactions. 

A2 milk is milk that comes from cows that pro-

duce only the A2 protein. A2 milk generally con-

tains lactose so is not suitable for someone who 

is lactose intolerant. 

The percent of cows that produce only A2 pro-

tein varies between herds and countries; there-

fore, cows must be genetically tested to ensure 

they can be classified as producing only A2. 

I hope that all of us in the industry can commit 

to individually spread the word about healthy 

dairy products that meet the special dietary 

needs of children and adults. Tell your neigh-

bors, your friends and others to give these 

products a try. And, of course, don’t advise any-

one to make an important dietary change with-

out discussing it with a medical professional. 

 

 

Fish farmers find new applications for old dairy equipment 
Sep 12, 2020 

https://www.record-eagle.com/news/business/fish-farmers-find-new-applications-for-old-dairy-equipment/arti-

cle_fc53fda2-f37f-11ea-ad2d-6f6d1c7fe594.html 

ANSING — It’s unlikely most people get 

excited when they see a vacant manure 

pit, but Bill West sees these storage la-

goons as money-making ventures. 

West, the president of the Wisconsin Aquacul-

ture Association, started a push to convert old 

dairy farms to fish farms about five years ago by 

making use of old equipment and manure la-

goons. There’s an opportunity as large dairy op-

erations buy smaller farms as the industry con-

solidates, he said. 

“The big operations, all they want is the land for 

the crop and spreading manure,” West said. 

“So, you have what used to be a pretty good 
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size dairy operation, and now all the land is sold 

or leased out and all you have left is 5-10 acres 

of the farmstead with the outbuildings and a 

manure pit. 

“So, there’s an opportunity for young couples to 

buy out the old farmstead. They have every-

thing they need, right there,” West said. 

Lauren Jescovitch, a fisheries and aquaculture 

specialist with Michigan Sea Grant, said cost is a 

big challenge facing the aquaculture industry, 

so farmers must understand both the biology 

and the economics of aquaculture. 

“I’m really excited when somebody comes to 

me saying they want to do this, I think that’s 

awesome,” she said. “But you know this is a 

business. It’s not just a hobby. You want to 

guarantee that you’ll have some kind of output. 

“I think the economics and business side is typi-

cally the hardest,” said Jescovitch, an Extension 

educator for the Western Upper Peninsula. 

Fish farms require a water source, pond-side 

tanks, pumps and indoor areas like barns for 

year-round storage. 

West, who owns Blue Iris Fish Farm west of 

Green Bay, said that while manure ponds don’t 

store fish, they can store water that’s recircu-

lated to pond-side tanks where fish are raised. 

The circulating system between the lagoon wa-

ter source and the tanks filters fish waste from 

the tanks where the fish are kept. 

“Instead of making acres and acres of water, I 

just use a quarter or half acre and can raise just 

as much as people with large expanses of water 

by putting all my perch in pond-side tanks,” he 

said. 

Fish farmers must drain the water and sludge 

from the manure ponds and achieve the opti-

mal nutrient level, or the fish will die. But West 

said the old pits are lined with concrete or clay, 

which makes them ideal to store water. 

And the idea is catching on. He said about 20 

fish farms use old lagoons as part of the system. 

Livestock with legs like goats, chickens, pigs, 

donkeys and cows have wandered Tami 

Hallam’s 10-acre farm in Luxemburg, Wisconsin, 

over the past 25 years. But five years ago, she 

found her true love and became a fish farmer 

after a brief stint in aquaponics, a system that 

grows vegetables using live fish to provide nu-

trients. 

“I soon realized that I really enjoyed the fish,” 

said Hallam, who co-owns Scenic Valley Perch 

Farm. “I found myself spending way more time 

with them and enjoying them much more. 

Pretty soon, I was taking out plant beds to make 

room for more fish.” 

Hallam also raises yellow perch. This year her 

farm received a $27,000 federal grant to study 

the best ways to quickly raise perch fingerlings 

to optimal size for selling to restaurants. 

“It might be a different kind of animal, but it’s 

still farming,” she said. 

Like West, Hallam converted an abandoned ma-

nure pit to a water storage pond for a low-cost 

start up. She also uses the old dairy farm’s 

pumps to circulate water and the old manure 

gutters to bring water into the barn so she can 

grow perch year-round. 

“It was a perfect use for it,” Hallam said. 

Hallam said she hopes to make her farm profita-

ble enough for her husband to retire from his 

regular job at a paper mill. 

Progressive Dairy reported in May that wild 

caught perch in the Great Lakes region are on 

the decline and that industry experts predict a 

demand of 10 million pounds of perch a year. 

Only 3 million pounds are supplied now, accord-

ing to the magazine. 

Experts say that retrofitting old dairy operations 

is part of a growing interest in the region in 

finding a way to profit from livestock with fins. 

Despite the challenges, Michigan Sea Grant’s 

Jescovitch said adopting aquaculture practices 

is a way to invest in a more sustainable future 

for the Great Lakes region. It’s a more environ-

mentally friendly alternative to dairy farms, 

which produce high amounts of carbon dioxide 

and methane, gasses linked to global warming. 



“Fish are a great viable option,” she said. “We 

can grow fish to replenish our natural environ-

ments and to keep our kids fishing. We can fish 

for generations because of aquaculture.” 

 

Dairy Farmers Impacted by Price of Milk During COVID-19 
September 11, 2020 

https://www.9and10news.com/2020/09/11/dairy-farmers-impacted-by-price-of-milk-during-covid-19/ 

airy farmers in northern Michigan say 

are facing some challenges due to the 

COVID-19 pandemic. 

“You can’t just not milk the cows, so the milks 

going to be there whether demand is there or 

not,” says Bryan Benson from Benson Dairy in 

Wexford County. 

Benson, a fifth-generation dairy farmer, says 

every generation has its struggles, but this year 

COVID-19 hit them hard: 

“The processing side of things has really been 

the issue when they shut down schools and res-

taurants.” 

Benson says on a good year, the price of milk is 

around $18 to $20 per 100 pounds of milk. 

During the pandemic, however, the price 

dropped to $10 to $12. 

As a result, Benson predicts they lost nearly half 

of their income: 

“The last few months have just been a struggle 

with pricing wise, the price drop because of 

COVID. Hopefully as we come out of that, the 

price increases a little bit.” 

At Benthem Brothers Dairy, co-owner Ryan Ben-

them says fortunately they’ll be able to break 

even this year: 

“We were really excited about this year, coming 

in this year, milk prices were pretty high and 

then when COVID hit we lost a lot of our export 

markets and the price fell from like $18/$19 

milk to $12.” 

The price of milk isn’t the only thing holding 

dairy farmers back. 

Benson says they also had issues with labor, 

trucking and processing: 

“The amount of money that we spend trucking 

milking, it’s a problem for farmers, it’s a prob-

lem for trucking companies.” 

However, Benson and Benthem say there’s a 

light at the end of the tunnel with the new St. 

Johns processing plant opening this fall. 

Benthem says, “I think that we’re pass the 

worst of it and it’s going to get better.” 

 

100-year-old Rutland dairy farm to close 
Sep. 11, 2020 

https://www.wcax.com/2020/09/11/100-year-old-dairy-farm-to-close/ 

he owners of a nearly 100-year-old dairy 

farm in Rutland say they’re closing. 

Thomas Dairy shared on its Facebook 

page that it will close at the end of the month. 

With gratitude, pride and heavy hearts, we have 

made the difficult but necessary decision to 

close Thomas Dairy at the end of the month. 

The decrease in business from colleges, restau-

rants and tourism during the Covid shutdown 

has hit us hard, and the future remains uncer-

tain. Our priority is to close the business with 

integrity and with the best possible outcomes in 

mind for our employees, farmers and custom-

ers. 

We will forever cherish the relationships we 

have built over many generations. The best part 

of operating this business has been the satisfac-

D 

T 

https://www.9and10news.com/2020/09/11/dairy-farmers-impacted-by-price-of-milk-during-covid-19/
https://www.wcax.com/2020/09/11/100-year-old-dairy-farm-to-close/


tion of putting out the best quality product pos-

sible. We hope the Thomas Dairy brand will be 

remembered for our commitment to high qual-

ity at a fair price for farmers and consumers, 

and for what we’ve always stood. 

 

 

New project shines light on female dairy farmers 
Sep 11 2020 

https://www.dairynewsaustralia.com.au/news/2020/09/11/1543422/new-project-shines-light-on-female-dairy-

farmers 

 
airy women from eastern Australia are 

being sought for a unique project high-

lighting the visibility and responsibili-

ties of Australia’s female farmers. 

The Visible Farmer film project is travelling 

around Australia to record stories about the 

women behind food and fibre production, and 

the vital, innovative role they play. 

“We’re hoping this unique documentary series 

will change perceptions and inspire new gener-

ations of women to help shape the future of 

Australia's sustainable food production,” pro-

ducer and director of the project Gisela Kauf-

mann said. 

“The world’s future depends on food security 

and we hope, by giving women farmers a con-

temporary, authentic voice and showcasing 

their diversity across different backgrounds, 

ages and sectors in Australian agriculture, we 

will help inspire other women to feel part of the 

industry. 

“Our aim is to show examples of what type of 

farmers women can be in Australia.” 

So far, Ms Kaufmann’s film crew have gathered 

and produced stories from remote outback sta-

tions to urban market gardens, including Nicole 

May, a dairy farmer in the Margaret River re-

gion, Belinda Lay, an Esperance sheep and 

wheat farmer, Debbie Dowden, a sheep farmer 

in the southern rangelands of Western Aus-

tralia, goat and lamb farmer Chris Higham of 

Gascoyne, Melissa Charlick, a market gardener 

at Gidgegannup, Xanadu wines grape grower, 

Suzie Muntz, Carnarvon fruit grower, Joanne Sy-

monds, and Rhonda Westerberg, an Albany fish 

farmer. 

Kath Cameron, flower farmer at Metricup, Kim-

berley pastoralist Darrylin Gordon, and insect 

farmer Paula Pownall of Coolup, added further 
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diversity to the series of films that have been 

completed so far. 

“Producing these films is a journey to change 

the broader community’s perception of who a 

farmer is,” Ms Kaufmann said. 

“Many people don’t realise that 49 per cent of 

all food in Australia is produced by women. 

“If we want to change the perception about 

who produces our food, we need to have the 

stories to do it. 

“We started in Western Australia because the 

Rural Regional Remote Women’s Network of 

WA was the first women’s group that got back 

to us and told us to visit. 

“Each episode is an inspiring story with passion 

and substance, as diverse as the industry the 

women are working in and the challenges they 

face.” 

Cameraman Carsten Orlt filming dairy farmer 

Nicole May for the Visible Farmer series. 

As with the other women’s stories, Ms Kauf-

mann’s film crew moved their caravan onto the 

dairy farm of Nicole and Ronald May; and spent 

a week documenting Mrs May’s life. 

“I saw a (social media) post about Visible 

Farmer from another woman farmer, in north-

ern WA, and I thought, ‘I’m looking forward to 

seeing this project and the women they inter-

view’,” Mrs May said. 

“Then my neighbour nominated me to be in-

volved. 

“Gisela and her crew were really passionate 

about what they’re doing, but also really pa-

tient with me. It was fun. 

“They followed me around for a week and I was 

just doing my normal work. 

“They came with me to bring the cows in for 

morning milking and feeding calves and my 

usual day. 

“They were very determined to see a cow calve 

down naturally and they waited quietly so they 

had the footage for the documentary.” 

Mrs May said the project was a good way to 

showcase the work of a farmer and the jobs 

available in agriculture. 

She encourages women to consider farming as 

a career. 

“I do love the farm and the work I do here, the 

variety in each day,” she said. 

“A lot of dairy farmers prefer having women 

milking in the shed. 

“Sometimes farm work might be a matter of 

strength, but other than that women can do the 

same work.” 

 



 Dairy farmers Rodney and Nicole May, Brantina 

Farm, with Gisela Kaufmann, director and pro-

ducer of the Visible Farmer series. Photos: Kauf-

mann Productions. 

Ms Kaufmann said the project highlighted is-

sues, such as skilled labour shortages in agricul-

ture, poor internet connectivity, mentoring and 

skills development, the data-driven business of 

farming, new technologies, the challenge of 

combining parenting and farming, community 

responsibilities and working in partnership with 

other family members. 

“Farming is such a complicated job and filming 

this series I have found more women at the 

forefront of farming than I thought there was,” 

she said. 

“It really is very inspiring, and I think people will 

connect to these stories because they are very 

personal stories.” 

Each woman approves the film before it is re-

leased for public viewing. 

 

Kemps launches shelf-stable canned milk 
09.09.2020 

https://www.foodbusinessnews.net/articles/16796-kemps-launches-shelf-stable-canned-milk 

ILWAUKEE — Kemps, a wholly 

owned subsidiary of Dairy Farmers 

of America, is introducing a shelf-sta-

ble canned milk product. 

The new beverage, siips, offers a high protein 

content and indulgent flavor combinations that 

may be enjoyed on-the-go, the company said. It 

is available in chocolate, caramel and mocha fla-

vors, with the mocha variety offering a jolt of 

caffeine for enhanced energy. 

Kemps’ siips beverages are low fat and made 

with 100% milk. They contain 8 grams of pro-

tein per serving and offer vitamin A and D, 

along with 25% of the recommended daily value 

of calcium. 

“Consumers are evolving and demanding more 

innovative ways to maintain a healthy lifestyle, 

asking brands and products to meet them 

where they are,” said Rachel Kyllo, senior vice 

president of marketing and innovation for Dairy 

Farmers of America. “We created siips to help 

nourish kids, teens, adults and families wher-

ever life might take them outside of the kitchen, 

without feeling like they have to sacrifice one of 

their staple refreshments.” 

New sipps canned milks are available at 

Roundy’s Supermarkets, Pick ‘n Save and Metro 

Market throughout the Milwaukee and Madi-

son area for a suggested retail price of $1.49 

per 8-oz can. 

 

 

Five Milk Sellers Arrested, 800 Liters Adulterated Milk Discarded 
Mon 07th September 2020 | 06:50 PM 

https://www.urdupoint.com/en/pakistan/five-milk-sellers-arrested-800-liters-adulte-1022878.html 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 7th Sep, 2020 ) :District Admin-

istration during action against shopkeep-

ers arrested five milk sellers and discarded 800 

liters adulterated milk. 

On the direction of Deputy Commissioner Mu-

hammad Ali, Assistant Commissioner Shah 

Alam, Sobia Hissam, Additional Assistant Com-

missioner Shah Wazir, Incharge Livestock 

checked the milk in laboratory and found adul-

terated. 

The DC warned all the shopkeepers that no one 

would be spared violating the public rules 

and price list. 
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5500 Adulterated Milk Discarded, 8 Milkmen Arrested 
Sat 05th September 

https://www.urdupoint.com/en/pakistan/5500-adulterated-milk-discarded-8-milkmen-ar-1021397.html 

 
ESHAWAR, (UrduPoint / Pakistan Point 

News - 5th Sep, 2020 ) :District admin-

istration Peshawar Saturday discarded 

5500 litres adulterated milk and arrested 8 milk-

men for adulteration from different localities of 

the district, said a news release issued here. 

On the directives of Deputy Commissioner 

(DC) Peshawar, Mohammad Ali Asghar, the As-

sistant Commissioner (AC) City, Dr. Ihtesham-ul-

Haq along with Incharge Milk Testing Labora-

tory, Dr. 

Jamal conducted the laboratory of test of the 

milk of milk shop on Dalazak Road while the AC 

Cantonment, Mohammad Sohaib But also car-

ried checking and laboratory test of the milk 

available at milk shops on different localities 

on Kohat Road and on confirmation of the pres-

ence of additional water and baking soda in 

milk arrested 8 milkmen. 

About 5500 litres of adulterated milk was taken 

into possession from milk shops at both Dala-

zak Road and Kohat Road and then discarded it. 

 

Dairy prices increase, but uncertainty remains 
SEP 5, 2020 

https://www.observertoday.com/news/page-one/2020/09/dairy-prices-increase-but-uncertainty-remains/ 

 
hile milk prices have rebounded 

from some of the disruptions caused 

by COVID-19, uncertainty still re-

mains for the dairy industry moving forward. 

Unprecedented changes in the demand for milk 

products have impacted dairy farmers across 

the state, with some being forced to dump milk 

that could not be processed. 

Dairy farms often coordinate with a cooperative 

to sell their milk, which is then priced based on 

a number of different factors before farmers 

are paid a total milk check. 

With the fallout of the pandemic, farmers have 

come to expect uncertainty from those checks. 

“The pricing the last couple of months has been 

really weird,” said Heather Woodis of Country 

Ayre Farms in Dewittville. “At first the milk price 

was down really low, so we kind of took a hit 

there. Milk pricing is a very complicated formula 

with different classes, there is fluid milk, 

cheese, butter and powder. Normally it is all 

very consistent and COVID has made it not con-

sistent.” 

Woodis said that August had brought with it 

better news for some dairy producers. 

“This month everything kind of shifts back into 

balance, and we will see what happens as 

schools reopen. The schools were really great 

about including dairy products in the lunches 

that they sent home, but there was still a dip.” 
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The Dairy Market Watch Newsletter, which rec-

ords changes in dairy pricing and is produced by 

Cornell Cooperative Extension, has tracked 

changes in the dairy market for Allegany, Cat-

taraugus, Chautauqua, Erie and Steuben coun-

ties. 

The price of Class 1 liquid milk remained above 

$20 going back to July 2019 before sliding to 

$19.89 in April 2020, $16.20 in May and $14.67 

in June. 

That price rebounded to $19.81 in for July. 

The statistical uniform price in Jamestown 

dropped from $16.59 in March to $13.77 in 

April, hitting $12.32 in May before rebounding 

in July. 

Pricing is dependent on demand for different 

milk products, like butter, cheese and dry milk, 

and also goes through some seasonal changes. 

“Typically, in mid-to-late August, milk supplies 

get diverted from summer cheese production 

into bottling for school district orders,” the re-

port states. “However, with many schools 

throughout the United States preparing for vir-

tual/at-home learning, at least to start the 

school year, more milk remains in Class III 

(cheese) manufacturing.” 

Alycia Drwencke, dairy management specialist 

with Cornell Cooperative, explained that “milk 

markets are still a bit unstable, and while things 

are looking optimistic at the moment, anything 

could happen.” 

Large quantities of dairy products are used in 

food service at restaurants, in addition to stocks 

of products allocated for schools. Those mar-

kets have changed drastically in the last six 

months. 

Country Ayre Farms partners with Sorrento Lac-

talis to sell its milk, which enters the cheese 

market. 

“We did not have to dump milk, that was very 

fortunate for us,” Woodis said. “I would say 

things have stabilized this month. So in the 

month of August, we’ll actually get paid in Sep-

tember for this month, will probably be the first 

time we’ve had what I would say is a normal 

milk check since COVID started. The fluid mar-

ket has jumped up enormously, which we love. 

We love that our people are drinking milk.” 

Woodis said that over the last several years, 

some dairy farmers have had to get accustomed 

to difficult markets, which may have helped as a 

buffer for COVID disruptions. 

“In the industry itself leading u p to this we had 

had a hard five years anyways, so I think we 

were pretty prepared because we were pretty 

lean going into this,” she said. “So we were able 

to weather it pretty well. We just encourage 

people to keep buying dairy.” 

 

Administration Discards Hundreds Liter Milk 
Fri 04th September 2020 

https://www.urdupoint.com/en/pakistan/administration-discards-hundreds-liter-milk-1020588.html 

 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 4th Sep, 2020 ) :District admin-

istration Peshawar on Friday discarded 

hundreds of liters adulterated milk and arrested 

several milkmen from different localities of the 

provincial metropolis. 

According to the press note, on the directives of 

the Deputy Commissioner (DC) Peshawar, Mo-

hammad Ali Asghar, the Additional Assistant 

Commissioner (AAC), Mina Zahir accompanied 

by officers of Livestock Department analyzed 
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the milk of various milk shops on Ko-

hat Road and on proving adulteration arrested 

seven milkmen and sealed their shops. 

AAC Inayatllah Khan inspected different milk 

shops on Wazir Bagh and Akhunabad and ar-

rested several milkmen over unavailability 

of government approved price list. 

Similarly AAC Kashif Jan accompanied by offic-

ers of food Safety Authority discarded hundreds 

of liters of milk not fit for consumption and ar-

rested several milkmen in Warsak Road. 

The team of district administration led by AAC 

Habibullah has arrested 5 milkmen over profi-

teering. 

 

 

Gippsland Dairy Expo heads online 
Sep 03 2020 

https://www.dairynewsaustralia.com.au/news/2020/09/03/1532251/south-gippsland-dairy-expo-heads-online 

 
his year's South Gippsland Dairy Expo is 

heading online, with more than 100 ex-

hibitors presenting their products and 

services. 

Hosted by the Strzelecki Lions Club, this year 

will celebrate 21 years of providing the local 

dairying community with an event that show-

cases the latest in innovation, products and ser-

vices available to the dairy industry. 

More than $590,000 has been raised through 

the event, distributed back into the community 

by the Lions club. 

Back by popular demand, Matt Harms, from On-

Farm Consulting is hosting an event from the 

cloud titled ‘Dairy Snakes and Ladders - It’s a 

gamble'. 

Featuring panel members Evan Campbell from 

Yannathan and Phillip Ould and Paul and Louise 

Sherar from Loch, the event will explore real life 

instances of farmers who have taken the plunge 

by investing in dairying. 

Sponsored by South Gipplsand Shire Council, Mr 

Harms will explore the gains to be made, what 

the losses can look like and what are the pitfalls 

for people to be aware of before they embark 

on an expansion in a challenging industry. 

Each panellist will also share their experience 

and journey of making the leap and how they 

got there, whether it be with outside equity or 

surplus stock accumulated from their farm. 

Secondary students will get a glimpse into the 

careers available in dairy through Virtual Ag Ca-

reers, an initiative of GippsDairy, Murray Dairy 
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and WestVic Dairy which will be a feature at this 

year’s expo. 

Secondary school students will also go into the 

running for a $500 school and a $100 student 

individual/team prize by researching career in-

formation from online exhibitors. 

Access to the South Gippsland Dairy Expo online 

event is free. No pre-registration necessary. 

“Obviously 2020 has been a challenging time for 

many, and it is never more important than it is 

now for our community groups to be able to 

raise money to help those that may be in need,” 

event organisers said. 

“The Strzelecki Lions Club are keen to make this 

event a huge success, so that they can still con-

tribute in supporting their community through 

this challenging period. So please help to pay it 

forward.” 

 

Five Milkmen Arrested For Selling Adulterated Milk 
 02nd September 2020 

https://www.urdupoint.com/en/pakistan/five-milkmen-arrested-for-selling-adulterated-1018667.html 

 
ESHAWAR, (UrduPoint / Pakistan Point 

News - 2nd Sep, 2020 ) :District admin-

istration Peshawar arrested five milkmen 

for selling adulterated milk, said a press release 

issued here Wednesday. 

On the directives of the Deputy Commissioner 

(DC) Peshawar, Mohammad Ali Asghar, the Ad-

ditional Assistant Commissioner (AAC) Kashif 

Jan along with Incharge Milk Testing Laboratory 

of the Livestock Department conducted the la-

boratory tests of the milk from different shops 

on Pajaggy Road. 

On confirmation of mixing water and baking 

soda through laboratory test, the administra-

tion arrested 5 persons and sealed four milk 

shops while 1200 adulterated milk was taken 

into possession and later discarded. 

The Deputy Commissioner (DC) Peshawar, Mo-

hammad Ali Asghar directed the administrative 

officers for inspection of the shops of milkmen 

across the district and stern legal action against 

those found involved in the illegal practice. 

 

 

Support Wisconsin Dairy Farmers and get free Wisconsin State Fair tickets 
 Sep 2, 2020 4:11  

https://www.cbs58.com/news/support-wisconsin-dairy-farmers-get-free-state-fair-tickets 

ILWAUKEE (CBS 58) -- The Wisconsin 

State Fair and Wells Fargo are con-

tinuing their annual partnership with 

Hunger Task Force for one last ticket oppor-

tunity this year! The public can score tickets to 

the 2021 Wisconsin State Fair with a donation 

to support Hunger Task Force’s Wisconsin Dairy 

Recovery Program. This last chance to enjoy a 

favorite summer tradition is only available 

through Friday, Sept. 4. 

The Wisconsin Dairy Recovery Program is a joint 

effort between Hunger Task Force, Dairy Farm-

ers of Wisconsin and the Wisconsin Department 

of Agriculture, Trade and Consumer Protection 
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to help provide relief to hungry families 

statewide by connecting milk and dairy prod-

ucts to emergency food organizations through-

out the state. To date, the Dairy Recovery Pro-

gram has purchased and distributed 1,154,790 

gallons of milk, 378,371 pounds of cheese and 

77,592 pounds of yogurt for hungry families 

throughout Wisconsin. 

The Wisconsin State Fair and Hunger Task 

Force are offering an opportunity to turn every 

donation made to the Dairy Recovery Program 

through Sept. 4 (of at least $10) into a pair (2) 

of tickets to the 2021 Wisconsin State Fair, good 

on any day. Tickets are available while supplies 

last. 

One of the primary pillars of the Wisconsin 

State Fair is the celebration of agriculture, farm-

ing and the dairy industry statewide, and since 

the Dairy Recovery Program supports Wisconsin 

family farmers, this collaborative partnership 

is particularly special. 

Sample donation amounts that could sup-

port the Dairy Recovery Program include $25, 

which buys five 1-lb. blocks of Baby Swiss 

cheese; $50, which supports 12 2-lb. bags of 

shredded Cheddar cheese; $100 supporting 164 

individual Greek yogurt cups; or $250 that 

buys 100 gallons of fresh Wisconsin milk. 

“Hunger Task Force is thrilled for the oppor-

tunity to continue one of Milwaukee’s favorite 

summer traditions with the Wisconsin State Fair 

while helping support the Wisconsin Dairy Re-

covery Program,” said Sherrie Tussler, Executive 

Director of Hunger Task Force. “With the com-

munity’s support, we can continue giving back 

to dairy farmers and hungry families 

statewide!” 

"Agriculture is the cornerstone of the Wisconsin 

State Fair," said Kathleen O'Leary Wisconsin 

State Fair Park, CEO "This partnership perfectly 

celebrates our agricultural roots by giving back 

to the dairy industryand also helping those in 

our community have access to milk and other 

dairy products.” 

 

District Admin Discards 2000 Adulterated Milk 
01st September 2020 | 07:59 PM 

https://www.urdupoint.com/en/pakistan/district-admin-discards-2000-adulterated-milk-1017607.html 

 
ESHAWAR, (UrduPoint / Pakistan Point 

News - 1st Sep, 2020 ) :District admin-

istration Peshawar has discarded 2000 li-

tres adulterated milk and arrested six milk-

men from different localities of the provincial 

metropolis. 

On the directives of the Deputy Commissioner 

(DC) Peshawar, Mohammad Ali Asghar, the Ad-

ditional Assistant Commissioner (AAC), Moham-

mad Shafiq Afridi along with Incharge Milk Test-

ing Laboratory of Livestock Department, Dr. 

Jamal and Supervisor Naeem-ul-Hassan ana-

lyzed the milk of various milk shops on City Cir-

cular Road and on proving adulteration arrested 

six milkmen and sealed their shops, said a press 

release issued here on Tuesday. 

The adulterated 2000 litres milk was taken into 

possession and then discarded. 

Meanwhile, the Deputy Commissioner 

(DC) Peshawar, Mohammad Ali Asghar has di-

rected all administrative offices of the district 

for conducting test of the milk shops and stern 
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action against those involved in the illegal prac-

tice. 

 

 

 


